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In the present study, a measurement tool was developed to determine the virtual
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identities of social network users, and the virtual identities of these social network
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Introduction

Individuals have always been in social interaction, and today, social networks are very important to
maintain that social interaction (Reich, 2010). Considering the related usage ratios, it could be stated
that social networks have an increasingly important place in peoples’ lives (Correa, Hinsley & De Zuniga,
2010). Use of social networks dates backs to late 1990’s. This period, which especially started with the
spread of MySpace, witnessed an increase in the number of social networks with the development of
Web 2.0 tools (Boyd & Ellison, 2007). It is pointed out that among these tools, such social networks as
Facebook, Twitter and YouTube encouraged individuals to use social media more (Jenkins-Guarnieri,
Wright & Johnson, 2013). With the development of new-generation communication environments,
accessibility to information and communication technologies for everyone has increased the power of
social networks and included a new dimension into the concept of socialization (Vural & Bat, 2010).
Therefore, it would be beneficial to examine social networks and the related concepts.

Social networks refer to the formation of an Internet-based community which allows individuals to
share their views, to create their personal accounts and to establish communication with others for
common purposes (Boyd, 2003; Preeti, 2009). Internet users have the opportunity to get introduced to
new users that they can communicate and share something via social networks. Communicative
behaviors are of great importance for people’s socialization. For this reason, communication facilitated
thanks to social networks has made these environments an increasingly important part of daily life. In
accordance with their technology acceptance models, facilitator factors have influence on behavioral
intention, which leads to usage behavior (Venkatesh, Thong & Xu, 2012). It could thus be stated that
these facilitator factors help more users to accept and adopt social networks.

Social networks make it possible for users to create visible anonymous or private accounts, to
connect with other users and to follow other users’ accounts (Boyd & Ellison, 2007). It is reported that
thanks to accounts created on social networks, the personal identity is discovered (Grasmuck, Martin &
Zhao, 2009), which results in the development of social identity and sense of self (Karl, Peluchette &
Schlaegel, 2010). When viewed from this perspective, social networks could play an important role not
only for the identity development of young people but also for that of adults (Subrahmanyam, Reich,
Waechter & Espinoza, 2008).

Individuals are highly influenced by the social environment in which they build their identity in social
networks. Therefore, the social network community which social network users belong to is of great
importance while they develop and manage their online identities. Social networks are considered to be
an important factor for the socialization of individuals as well as for their identity development due to
the communication established in the related environment (Bakiroglu, 2013). In this respect, it is
necessary not only to reveal virtual identities of social network users and the purposes of their social
network usage but also to determine the relationship in-between.

Virtual Identities in Social Networks

Virtual identities are digital identities that individuals create by shaping their own identities in line
with their preferences in Internet environment. Individuals can present, change or hide any specific real-
life information about them thanks to their virtual identities in Internet environment. For this reason,
the reality of virtual identities created in Internet environment has always been a debated issue. In
addition, groups that individuals join in virtual environment and social status and personality traits of
these individuals could all be said to be influential on the development of manipulated virtual identities.
Therefore, individuals can try to behave or look like someone they’re not in order just to be accepted
and appreciated in social networks (Ozdemir, 2015). Social networks, which allow anonymity, provide
individuals with an environment in which they can create identities different from their real ones. With
the help of this anonymous identity, it is possible for individuals to behave and look like a person with a
different personality in virtual environment (Sengiin, 2014). The difference between individuals’ real
identities and their different-looking virtual identities in virtual environments is defined as self-concept
discrepancy in related literature (Higgins, Klein, Strauman, 1987; Jin, 2013).
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Social structure, which becomes more and more individualized and which moves away from social
characteristics triggers creation of more virtual identities. Sharings appropriate to one’s virtual identity
are presented to other users’ appreciation by making desired information about the self visible via
virtual identity created. In this way, social networks provide individuals with an unlimited area in which
they can present themselves to whomever they want (Birnbaum, 2008). As individuals can create their
virtual identities in virtual environments in any way they want, they tend to avoid giving real information
about themselves and to create improved profiles which they image, desire and consider in order to be
admirable (Armagan, 2013; Davis & Chansiri, 2019; Rheingold, 1993). In related literature, it is pointed
out that this situation motivates users more (Biger, 2014; Birnbaum, 2008; Farquar, 2009). The fact that
individuals tend to introduce themselves in a way to look perfect in virtual environments shows the
importance they attach to social desirability (Dénmez & Akbulut, 2016). Social desirability refers to
individuals’ tendency to present themselves as appropriate to social norms (King & Bruner, 2000). For
this reason, social desirability could be said to be an important factor for the creation of a virtual
identity.

In social networks, users are interested not only in sharing audio-visual contents via their own
profiles but also in other users’ sharings and admirations. Therefore, other users’ comments and
admirations might have influence on individuals’ sharings via their own virtual identities. Depending on
the number of admirations and comments made in relation to a sharing in social networks, individuals
tend to change their subsequent sharings in the desired way. This situation reveals individuals’ need for
being approved by others in terms of their social network usages in social networks. While individuals
create and manage their virtual identities in line with their concerns about being approved by others,
they also tend to create ideal identities (Farquhar, 2009; Ozdemir, 2015). The search for such an ideal
identity paves the way for having different identities in virtual environments.

While creating and managing virtual identities, various external factors are taken into consideration.
Especially being admired and approved by other users is of great importance for the structuring of
virtual identities. As known, liking and approval are among the basic needs as determined by Maslow
(Maslow, 1943). Therefore, in whichever environment they are in, individuals tend to meet this need. In
related literature, it is reported that liking and approval behaviors of others in terms of social network
usage differ in terms of social network usage and that it is necessary to examine these behaviors in
social networks (Kim & Chock, 2017; Lin & Lu, 2014; Nosko, Wood & Molema, 2010). Studies reported in
related literature point out that gender is an important variable influential on the use of Internet and
social networks and that differences between genders should especially be investigated in studies on
social networks (Kim & Chock, 2017; Lin, Featherman & Sarker, 2017). Gender is an important factor
that cannot be limited only to social networks, so it is worth examining the influence of gender on
virtual identities. Social networks are environments that make important contributions to meeting this
need via anonymous virtual identities. Anonymity allows individuals to behave in any way they want in
social networks without taking any related responsibility. Therefore, the influence of anonymity or
visibility on virtual identities is worth investigating. The spread of social networks and the developing
mobile technologies has facilitated individuals’ access to social networks. According to a report titled
“Digital in 2019 Global Overview” prepared based on data collected from more than 200 countries, an
enormous development was experienced in almost all indicators regarding Internet use in the digital
world in 2018 when compared to the previous year. According to the related figures, the number of
Internet users throughout the world reached 4.5 billion. Among these users, 3.725 billion were active
social media users in 2018 (We Are Social, 2019). Individuals spending time on social networks allocate a
considerable amount of their daily-life time to the management of their virtual identities in social
networks. Therefore, it is also worth investigating not only the influence of the number of social
network profiles but also the influence of the time spent on these social networks on the construction of
virtual identities.
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Within the conceptual framework of virtual identity use in social networks, there are several factors
like visibility and anonymity; liking, acceptance and approval; individuality, gender and motivation. In
addition, when statistics regarding especially the use of social networks are taken into account, it is seen
that virtual identity has a dimension that interests all age groups. The fact that especially the young
generation exists intensively in social network environments is gradually transforming the nature of
learning as appropriate to the virtual world. Today’s learners use social network environments to satisfy
almost all their needs ranging from entertainment to learning. What makes these environments more
attractive than traditional face-to-face environments is that individuals can produce identities peculiar
to virtual environment. However, while raising especially young schoolers’ consciousness of the
probable risks of the virtual environment, the virtuality of this environment should not be considered
independently of the concept of identity. Behaviors of cyber bullying to which today’s learners are
frequently exposed are in a sense a consequence of the anonymous identity in the cyber environment.
On the other hand, this situation could also be examined from the perspective of developmental
psychology. The self-discrepancies that young individuals who have not yet completed their identity
development experience between the real world and the virtual world are likely to lead to
disappointments. This conflict mainly occurs as a result of failing to meet high expectations in the real
world which they have developed thanks to the movement freedom of virtual identity. Since social
networks are favored by many learning activities, virtual identity is also an important concept for the
evaluation of the behaviors of the new-generation learners.

Research Purpose

The purpose of the present study was not just to develop a measurement tool to reveal the
characteristics of virtual identity profiles of social network users but to examine these virtual identities
with respect to gender, time spent on social networks, number of their social network profiles and
visibility variables. In line with this purpose, the following research questions were directed in the study:

1. Do virtual identities of social network users differ depending on the number of profiles?

2. Do virtual identities of social network users differ depending on the time spent on social networks?

3. Do virtual identities differ depending on the gender of the participants and/or on the visibility of
their virtual identities in social networks?

Method

In the present study, the relational survey model was used. While doing survey research to explain
research subject (Fraenkel & Wallen, 2011), the relational survey model is used to reveal interactions or
relationships between two or more variables (Blyikozturk, 2012). As social networks are platforms
appropriate to the construction of virtual identities, the research data were gathered by random
sampling method especially from social network users. The study was carried out with 671 individuals
who participated in the study via social networks (Np,e=419, 62.44%; Nremae=252, 37.56%). The average
age of the participants was 24.96 (Sd=8.98; n=670). It could thus be stated that the study group
generally included adults. Table 1 presents the participants’ social network usages.

According to Table 1, most of the participants reported that they used mobile Internet (89.40%) and
that they were able to access Internet at any time where they accommodate (91.50%). When the time
the participants spend on social networks is examined, it is seen that of all the participants, 211
(31.40%) spent 2 to 4 hours a day on social networks; 145 (21.60%) 1 to 2 hours; 132 (19.70%) longer
than 6 hours; 126 (18.80%) 4 to 6 hours; and 57 (8.50%) spent less than 1 hour a day on social networks.
In addition, the participants were asked to state whether they had more than one profile in one social
network, and 513 of them (76.70%) responded to this question as ‘No’ and 156 of them (23.30%) as
‘Yes’. Another question regarding privacy of the participants was directed to reveal whether they made
their profiles visible or invisible to everyone in social networks, and it is found that 345 of them (51.40%)
responded to this question as ‘Yes, everyone can see it’ and 326 of them (48.60%) as ‘No, not everyone
can see it”. In order to determine which social network(s) the participants used; they were asked in the
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questionnaire to mark the social networks they used. The results demonstrated that 574 participants
(51.40%) used Facebook; 207 participants (18.60%) Instagram; 124 participants (11.10%) Twitter; 108
participants (9.70%) Swarm; and 103 participants (9.20%) Snapchat.

Table 1.
Statistics about Participants’ Social Network Usages.
Social Network Usage Frequency (f) Percentage (%)
Use of mobile Internet
Yes 599 89.40
No 71 10.60
Total 670 100.00
Access to Internet in any place at any time
Yes 612 91.50
No 57 8.50
Total 669 100.00
Spending time on social networks
Less than 1 hour 57 8.50
1-2 hours 145 21.60
2-4 hours 211 31.40
4-6 hours 126 18.80
Longer than 6 hours 132 19.70
Total 671 100.00
Having more than one profile in one social network
Yes 156 23.30
No 513 76.70
Total 669 100.00
Making social network profile visible to everyone
Yes 345 51.40
No 326 48.60
Total 671 100.00
Social Networks used
Facebook 574 51.40
Twitter 124 11.10
Swarm 108 9.70
Instagram 207 18.60
Snapchat 103 9.20
Total 1116 100.00

Development of the Data Collection Tool

In the study, the Social Network Identity Management Scale (SNIMS) was developed to determine
the virtual identities of social network users (Figure 1). Before preparing the scale items, studies on
virtual identities (Chen, 2007; Diehl & Prins, 2008; Jin, 2012; Jin, 2013; Koles & Nagy, 2012; Nagy, 2008;
Ribeiro, 2009) were examined to form the virtual identity framework. Within the framework of the
variables to predict virtual identity, studies in international literature were examined in terms of 15
cases “Virtual identities used by users in virtual environments; factors influential on users’ creating
different virtual identities; reasons for using social network sites with anonymous or non-anonymous
profiles; factors influential on determining the virtual identities in anonymous sites; the extent to which
virtual identities of users reflect their real identities; the relationship between virtual identity and
approval; influence of the society on individuals’ behaviors in virtual environment; relationship between
motivation and participation in virtual environment; reasons for creating idealized virtual identities and
difficulties in managing these identities; role of observers and of subjective profile components in
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research on virtual identity formation; reasons why users create more than one virtual identity;
influence of public self-consciousness on individuals’ use of different identity elements; social
dimensions of virtual identity and its motivational aspect; role of social communication in transition
from the real identity in the real world to virtual identity; causes and results of virtual self-discrepancy”.
In this respect, based on the related literature, first, an item pool including 46 open-ended questions
was prepared. Following this, the number of items decreased to 35, and a multiple-choice questionnaire
form was obtained. For the purpose of receiving expert views about the 35-item questionnaire form,
interviews were held individually with a total of 25 academicians who were from the field of Information
Technologies and from the field of Measurement and Evaluation. In line with the experts’ views, the
questionnaire form was revised in terms of comprehensibility, scope, clarity and statements of the
items; in the end, a 30-item five-point Likert-type scale was obtained including items to be marked as “I
Completely Disagree””, “I Disagree”, “I Partly Agree/Disagree”, “I Agree” and “I Completely Agree”.

Literature review
Item pool creation(46 items)
Reduction of items to 35 after evaluation
Getting expert opinions from 25 academicians
Transformation into a 30-items Likert type scale after item evaluation
Application of the draft scale to 671 people through social networks
Division of scale data into developmental sub-sample and cross-validation sub-sample
Conducting Exploratory Factor Analysis (EFA) in development sub-sample

Determining the factor structure of the items and performing EFA again in a four-factor structure

Performing Confirmatory Factor Analysis (CFA) in sub-sample of cross-validity with 23 items by discarding
overla pp'ilng items

Confirmation of the scale by validity and reliability tests

Figure 1. Scale development process.

The survey developed was applied to 671 participants on voluntary basis via a social network
(Nmatle=419, Neemale=252). Before the analysis of the data collected, the data set was checked to see
whether it met the analysis conditions. For the multivariate outliers, Mahalanobis distances were taken
into account (Hodge & Austin, 2004). For this purpose, the degree of freedom (df=29) was calculated,
and the data with values lower than the critical value at the significance level of alpha .00 were excluded
from the sample. With the help of the random sampling command of the SPSS software, the research
sample was divided into two groups: (a) developmental sub-sample (n=288) and (b) cross-validation sub-
sample (n=304). In order to determine the internal consistency and factorial structure of the scale items,
first, Exploratory Factor Analysis (EFA) was applied in the developmental sub-sample; following this, for
the purpose of confirming the model obtained via EFA, Confirmatory Factor Analysis (CFA) was
conducted for the cross-validation sub-sample. In the exploratory factor analysis process of the study,
the package software of SPSS 20 was used, and in the process of confirmatory factor analysis, the
software of LISREL 9.1 was used.
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In order to test whether the data divided into two fit EFA Barlett Sphericity Test was applied, and the
result was found significant ()(2:4985.67; df=435; p<.01), which showed that the data met the
assumption of multivariate normality and linearity. For the procedure of EFA, in order to determine the
minimum number of factors reflecting the relationship between the variables best, the Maximum
Likelihood method was used as the factorization method, and the Varimax rotation method, was used as
the rotation technique (Akbulut, 2010; Aldrich, 1997; Field, 2005). When the analysis results were
examined, it was seen that there were four factors with an eigenvalue higher than 1 for 30 items. In
addition, as the points became horizontal after the fourth range in the screeplot graph, the four-factor
structure was considered to be appropriate (Figure 2).

Scree Plot

Eigenvalue
@
Il

r T r r r r 111 1T 1T 1T T 1T T T T T 1T 1T T 1T 1T T T T 1T 7T
123 4567 895 1011121314151617 168159 20 21 22 23 24 25 26 27 28 29 30

Factor Number

Figure 2. Screeplot for the first EFA.

The analysis repeated for four factors revealed that 30 items explained 52.93% of the total variance.
When the factor loadings for the items were examined, it was seen that the factor loadings of eight
items were lower than .40 or lower than the mixed item limit of .10 (Walker & Madden, 2008). Exclusion
of these items from the scale was not considered to have any negative influence on the content validity
of the scale, and eventually, seven of the eight items with mixed and overlapping character were
excluded from the data set. When these seven items were excluded, it was seen that all the other items
caused an additional loading of at least .40 on the variance and that there was no mixed item left.

With the exclusion of the mixed or overlapping items in question from the scale, it was seen in the
repeated analysis that the 23 items and the four-factor structure explained 55.29% of the total variance.
After the meanings conveyed by the items in each factor were evaluated within the framework of the
theoretical model explained above, the factors were named as Sharing (S=9 items), Liking (L=6 items),
Privacy (P=5 items) and Security (SC=3 items). The variances explained by each factor alone were found
to be $=17.33%, L=15.89%, P=14.56% and SC=7.52%, respectively. When Table 2 is examined, it is seen
that the factor loadings of the items in these factors ranged between .46 and .76, and are higher than
the suggested value of .30 (Pallant, 2001).

Following the preliminary analysis of the items, the measurement model with 23 items in four
factors obtained previously via EFA was tested with the maximum likelihood method within the scope of
CFA. It was seen that the Chi-square goodness of fit value obtained as a result of CFA was significant
(x2=762.93; df=222; p<.01). In related literature, the ratio of xz/df lower than 5 for large samples shows a
moderate level of fit (762.93/222=3.44). In addition, when the root mean square error of approximation
and the fit indices based on the independent model were examined, the values were found as follows:
SRMR=.08, CFI=.96, NFI=.94, GFI=.81, AGFI=.76 and RMSEA=.09. The values of CFI, NFIl, GFI and AGFI
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closer to 0 refer to lack of fit for the model and those closer to 1 show perfect fit. In literature, it is
reported that a CF value of .95 or higher shows perfect fit (Hu & Bentler, 1999; Thompson, 2004) and
that a NFI value of .90 or higher shows goodness of fit (Tabachnick & Fidell, 2001; Thompson, 2004). In
addition, it is pointed out that a GFI value of .80 or higher is regarded as acceptable fit (Hair, Black, Babin
& Anderson, 2010); an AGFI value of .70 or higher as acceptable fit (Byrne, 1998; Qi, Wannian & Qun,
2004); and a SRMR value of .08 or lower as good fit (Brown, 2006; Hu & Bentler, 1999). While a RMSEA
value closer to 0 refers to perfect fit, a related value higher than .10 shows improper solutions (Yilmaz,
2004). The RMSEA value ranging between .08 and .10 refers to acceptable and mediocre fit (Browne &
Cudeck, 1993; Bryne, 2000). Therefore, considering the CFA analysis results, it could be stated that there
was an acceptable, good and perfect fit between the observed data and the model in CFA.

Table 2.

Item Loadings of the Factors According to the Exploratory Factor Analysis.

Item Item Loading | Item Item Loading | Item Item Loading
11-Sharing .59 | 19- Sharing .51 | 117-Privacy 46
I2- Sharing .49 | 110-Liking .52 | 118-Privacy 77
I3- Sharing .65 | 111-Liking .73 | 119-Privacy .65
14- Sharing .69 | 112-Liking .75 | 120-Privacy .69
I5- Sharing .52 | 113-Liking .64 | 121-Security .67
16- Sharing .65 | 114-Liking .64 | 122-Security .58
17- Sharing .66 | 115-Liking .63 | 123-Security .55
I8- Sharing .49 | 116-Privacy .76

Figure 3 presents the estimated coefficients obtained as a result of CFA and the variances explained
by the factors for the related items. Based on the CFA results, two modifications were suggested. It was
observed that these modifications would make important contributions to Chi-Square and other fit
indices. Therefore, the suggested modifications were applied. Consequently, according to the CFA
results of the scale, the standardized path coefficients for the factors were found statistically significant
ranging between .65 and 1.07 (p<.01).

Results Regarding Reliability

For the purpose of calculating the reliability of the scale including 23 items in four factors, the
internal consistency coefficients and the item-total correlations were calculated. Table 3 presents the
descriptive statistics and the results of the reliability analysis for each dimension of the scale.

When Table 3 is examined, it is seen that the Cronbach Alpha coefficients were calculated as .89 for
Sharing, as .89 for Liking, as .84 for Privacy and as .66 for Security. The Cronbach Alpha internal
consistency coefficient for the whole scale was found to be .93. In literature related to scale
development in the field of social sciences, a reliability coefficient ranging between .65 and .80 is
considered to be sufficient for the reliability of measurements (Vaske, 2008). The reason why the
Cronbach alpha internal consistency coefficient for the dimension of Security was at lower threshold
(.66) is thought to be due to the fact that there were fewer items in this factor when compared to the
other factors.

In order to test the construct validity of the data collection tools, convergent validity and divergent
validity suggested by Fornell and Larcker (1981) were used for analysis. Accordingly, the value of
Average Variance Extracted-AVE should be lower than Composite Reliability-w, while each AVE value
should be higher than .50 and each composite reliability value should be higher than .70 (Demir &
Yurdugl, 2014; Fornell & Larcker, 1981; Hair et.al., 2010). In this respect, the calculations regarding the
four-dimension SNIMS revealed that all the AVE values were lower than the composite reliability values
and higher than .50 and that each composite reliability value (w) was higher than .70. Therefore, it was
concluded that the scale with its all dimensions met all the conditions related to construct validity.
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Figure 3. CFA graph.

In addition, it was found that the corrected item-total correlations ranged between .56 and .72 for
Sharing, between .62 and .78 for Liking, between .52 and .74 for Security and .46 and .50 for Privacy.
Therefore, these findings demonstrate that the items in each dimension measured the same skill
reliability together. A higher score to be received from the scale shows that social network users have a
higher tendency to organize their virtual identities. According to Table 3, it is seen that there is a high
level of positive relationship between sharing and Liking and a moderate level of positive relationship
between sharing, Security, Privacy and Liking, Security, Privacy. Thus, it is understood that each
dimension in the scale measured knowledge and skills in line with the overall goal of the scale.
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Table 3.
Descriptive Statistics and Results of Reliability Analysis Regarding the Dimensions of the SNIMS .

Pearson Correlation Coefficients

Sub-Dimension Cronbach Alfa Min-Max w AVE X Sd Sharing Liking Privacy Security
Sharing .89 9-45 .94 .62 27.14 7.97 1 .76* .54* .32%*
Liking .89 6-30 .98 90 16.99 5.98 1 .60* 37*
Privacy .84 5-25 .96 .84  11.21 4.98 1 .48%*
Security .66 3-15 .88 71 8.64 3.09 1
*p<.01

Findings

For the analyses, first, the assumption conditions were examined. Independent Samples t-Test, One-
Way ANOVA for independent samples and Two-Way ANOVA for independent samples were conducted
to find answers to the research questions. Besides the assumptions, in order to run ANOVA analyses,
equal variances were considered for the dependent variable.

In relation to the question of “Do virtual identities of social network users differ depending on the

number of profiles?”, independent samples t-test, one of parametric tests, was applied. The results
obtained can be seen in Table 4.

Table 4.
Results of Analysis Regarding the SNIMS and Related Sub-Dimensions with respect to the Variable of
Number of Profiles.

Number of Profiles 1+ n X Sd t df p n’
SNIMS Yes 156 68.59 19.38 3.28 667 .00* .02
No 513 63.29 17.14
Total 671
2 Sharing Yes 156 28.82 8.73 245 667 .02* .01
§ No 513  27.03 7.80
g Total 671
B Liking Yes 156 18.28 6.15 293 667 .01** .01
X! No 513  16.69 5.86
< Total 671
Privacy Yes 156 12.82 5.28 412 667 .00** .03
No 513 10.97 4.79
Total 671
Security Yes 156 8.67 3.19 .24 667 .81 .00
No 513 8.60 3.08
Total 671

*p<.05, **p<.01

When Table 4 is examined, it is seen that the virtual identities of the participants differed
significantly depending on the number of profiles of the individuals (t(7=3.28; p<.05). This difference
was in favor of those who had more than one virtual identity.

When multiple comparison was done on the same group regarding the data set analyzed, Bonferroni
correction was necessary to avoid any contingent significant difference, or to avoid any type-2 error and
to obtain the actual significance value (Akbulut, 2010). When Bonferroni correction was done, the
significance value was divided by the number of tests (.05/4=.01), and the significance value was
interpreted. When Bonferroni correction was done after the t-test was conducted, it was found that the
sub-dimensions of “Liking” (tes7=2.93; p<.01) and “Privacy” (ts7=4.12; p<.01) differed significantly in
line with the number of the participants’ profiles. These differences were in favor of those who had
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more than one profile. In addition, although a significant result was found for “Sharing”, one of the sub-
dimensions of SNIMS, with respect to p<.05, it was seen that no significant difference was found when
Bonferroni correction was done (t(7=2.45; p>.01). In addition, no significant difference was found for
the dimension of “Security” in terms of the number of profiles (te7=.24; p>.01). In order to see the
extent to which the dependent variable explained the variance in the independent variable regarding
the significant differences found, effect size analysis was conducted. Eta squared values for the
differences found significant ranged between .01 and .06, and the effect of the independent variable on
the dependent variable had little effect size (Cohen, 1988).

In relation to the question of “Do virtual identities of social network users differ depending on the
time spent on social networks?”, One-Way ANOVA for independent samples, one of parametric tests,
was conducted. Table 5 presents the results obtained.

Table 5.
Results of Analysis Regarding the SNIMS and Related Sub-Dimensions with respect to the Variable of
Time Spent on Social Networks.

Sum of Squares df Mean Squares F p n
SNIMS Between Groups 8198.02 4 2049.51 6.69 .00* .04
Within Groups 203972.17 666 306.27
Total 212170.20 670
2  Sharing Between Groups 2414.01 4 603.50 9.82 .00* .06
2 Within Groups 40931.60 666 61.46
é Total 43345.60 670
a Liking Between Groups 811.86 4 202.97 5.89 .00* .03
-g Within Groups 22962.65 666 34.48
< Total 2377451 670
Privacy Between Groups 200.56 4 50.14 2.05 .09 .01
Within Groups 16329.58 666 24.52
Total 16530.14 670
Security Between Groups 30.22 4 7.56 .78 .54 .01
Within Groups 6430.89 666 9.66
Total 6461.11 670
* p<.01

The results of one-way ANOVA revealed that the time spent on social networks differed statistically
significantly depending on the variable of SNIMS (F4,6¢6=6.69; p<.01). Levene test results demonstrated
that Tamhane’s T2 results, one of Post Hoc tests, were considered to do the comparisons between
groups as equal variances were not achieved (p<.05). When the social network users” SNIMS scores
were examined, it was seen that their scores differed in favor of those who used social networks
between 4 to 6 hours (p=.01) and those who used social networks for more than six hours (p<.01) when
compared to those who used social networks for less than one hour. In addition, when the SNIMS scores
of those who used social networks between 1 to 2 hours were compared with the SNIMS scores of those
who used social networks for more than six hours, a significant difference was found in favor of those
who used social networks for more than six hours (p=.02). As for the other comparisons between the
groups, no statistically significant difference was found.

The one-way ANOVA results revealed that the time spent on social networks demonstrated a
significant difference in accordance with the scores related to the variable of Sharing (F 666=5.89;
p<.01). Levene test results demonstrated that Tamhane’s T2 results were considered to the comparisons
between the groups as the equal variances was not obtained (p<.05). In order to determine whether the
results were significant or not, Bonferroni correction was done (p<.01). The results of the comparisons
between the groups with respect to the variable of “Sharing” revealed that, in accordance with the
“Sharing’ scores of those who used social networks for less than 1 hour, there was a significant
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difference in favor of those who used social networks between 2 and 4 hours (p<.01), between 4 and 6
hours (p<.01) and for more than six hours (p<.01). As for the other comparisons between the groups, no
statistically significant difference was found.

The time spent on social networks was examined to determine whether there was a statistically
significant difference or not with respect to the variable of “Liking” (F(46¢5=9.82; p<.01). Levene test
results demonstrated that Tamhane’s T2 results were considered to the comparisons between the
groups as the equal variance was not obtained (p<.05). In order to determine whether the results were
significant or not, Bonferroni correction was done (p<.01). The comparisons between the groups
revealed that the “Liking” scores of the social network users who spent more than 6 hours on social
networks differed significantly when compared to those who used social networks for less than 1 hour
and those who used social networks between 1 and 2 hours. The other comparisons between the
groups did not reveal any statistically significant difference.

It was seen that there were significant differences between the scores of SNIMS, “Sharing” and
“Liking” with respect to the time spent by the participants on social networks. When the effect sizes of
these significant differences were examined, it was found that there was a small effect size between
SNIMS, “Sharing” and “Liking” as all the significant results regarding the time spent on social networks
ranged between .01 and .06 (Cohen, 1988).

In relation to the question of “Do virtual identities differ depending on the gender of the participants
and/or on the visibility of their virtual identities in social networks?”, Two Way ANOVA, one of
parametric tests, was applied. Table 6 presents the descriptive statistics for the SNIMS scores with
respect to the participants’ gender and the visibility of their profiles.

Table 6.
Descriptive Findings Regarding the Variables of Gender and Visibility of SNIMS.
Female Male Total

n X Sd n X Sd n X Sd
Visible 79 62.38 16.23 266 69.29 18.85 345 67.71 18.49
Anonymous 173 61.42 12.94 153 60.92 19.63 326 61.19 16.40
Total 252 61.72 14.03 419 66.24 19.54 671 64.54 17.80
Table 7.
Analysis Results with respect to the Variables of Gender and Visibility of SNIMS.
Source of Variance Sum of Squares df Mean Scores F p Partial r|2
Gender 1435.42 1 1435.42 4.74 .03* .01
Visibility 3031.00 1 3031.00 10.00 .00* .02
Gender*Visibility 1908.97 1 1908.97 6.30 .01* .01
Error 202102.44 667 303.00
Total 212170.20 670
*p<.05

When Table 6 and Table 7 are examined, it is seen that both gender and profile visibility had effects
on the SNIMS scores. The female participants’ SNIMS mean score was 61.72 while it was 66.24 for the
male participants. According to Table 7, the difference between the SNIMS mean scores was significant
with respect to gender (F(;, 667=4.74, p<.05). Accordingly, gender could be said to be an important
variable in terms of the participants’ SNIMS scores. The SNIMS mean score of the participants who had
visible social network profiles was 67.71, and the mean score of those who had invisible social network
profiles was 61.19. The difference between the SNIMS mean scores of the two groups was found
significant according to Table 7 (F(;, ¢7=10.00, p<.05). Accordingly, it could be stated that the
participants gave importance to the visibility of their virtual identities. When Table 7 is examined, it is
seen that gender and profile visibility of social network users are both influential on SNIMS scores
(F(1,667=6.30, p<.05). The following graph can help demonstrate this interaction more clearly.
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Figure 4. Common influence of gender and profile visibility on SNIMS.

When Figure 4 is examined, it is seen that the difference between the visibility and invisibility of the
male participants’ SNIMS scores was less than those of the female participants. The visibility of the
profile led to more difference in terms of gender while invisibility of the profile caused less difference in
the SNIMS scores between the genders. In order to better see this difference, Simple Main Effect
analysis was applied. For this purpose, first, the data set was divided in terms of the male and female
participants depending on the gender; following this, independent samples t-test was conducted to
determine the influence of profile visibility on SNIMS. The findings obtained in relation to the influence
of visibility on SNIMS by dividing the data set depending on gender can be seen in Table 8, and the
findings obtained regarding the influence of gender on SNIMS by dividing the data set depending on
visibility are presented in Table 9.

Table 8.

Results of Analysis Regarding the Influence of Profile Visibility on SNIMS with respect to Gender.

SNIMS Profile Visibility n X sd t df p n

Female Yes 79 62.38 16.23 .51 250 .61 .00
No 173 61.42 12.94
Total 252

Male Yes 266 69.29 18.85 431 417 .00* .04
No 153 60.92 19.63
Total 419

*p<.01

When Table 8 is examined, it is seen that the female participants’ profile visibility did not cause any
significant difference in terms of SNIMS (t;50=.51; p>.01). On the other hand, a significant difference
was found in favor of the male participants’ profile visibility of their SNIMS (t(417=4.31; p<.01).

When Table 9 is examined, it is seen that a significant difference was found in favor of the male
participants based on the SNIMS scores of those whose profiles were visible (tz43=-2.95; p<.01). Also, it
was found that there was no significant difference in SNIMS of those with anonymous profiles in terms

of gender (t(34)=.26; p>.01).

Table 10 presents the results of independent samples t-test regarding the differences for gender and

» u

profile visibility in terms of “Sharing”,

Liking”, “Privacy” and “Security” sub-dimensions of SNIMS.
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Table 9.
Analysis Results Regarding the Influence of Gender on SNIMS with respect to Profile Visibility.
SNIMS Profile Visibility n X Sd t df p n’
Visible Female 79 62.38 16.23  -2.95 343  .00* .03
Male 266 69.29 18.85
Total 345
Anonymous Female 173 61.42 12.94 .26 324 .79 .00
Male 153 60.92 19.63
Total 326
*p<.01
Table 10.
Analysis Results Regarding the Sub-dimensions of SNIMS with respect to Gender and Profile Visibility.
SNIMS Sub-dimensions Gender n X Sd t df p r|2
Gender Sharing Female 252 26.78 6.56 -1.80 669 .07 .00
Male 419 27.85 8.80
Liking Female 252 16.15 5.31 -3.12 669 .00* .01
Male 419 17.63 6.26
Privacy Female 252 9.79 4.12 -7.05 669 .00* .06
Male 419 12.35 5.18
Security Female 252 8.99 2.96 2.38 669 .02 .01
Male 419 8.41 3.17
Visibility ~ Sharing Yes 345 29.10 8.20 5.70 669 .00* .05
No 326 25.67 7.48
Liking Yes 345 18.20 6.01 5.16 669 .00* .04
No 326 15.87 5.66
Privacy Yes 345 12.31 5.18 5.02 669 .00* .04
No 326 10.42 4.54
Security Yes 345 8.07 3.26 -4.90 669 .00* .03
No 326 9.22 2.82
*p<.01

In the data set analyzed, Bonferroni correction was done. The results revealed that SNIMS sub-
dimensions of “Liking” (teeq)=-3.12; p<.01) and “Privacy” (tes=-7.05; p<.01) differed significantly in favor
of the male participants with respect to gender. As for SNIMS sub-dimensions of “Sharing” (tges)=-1.80;
p<.01) and “Security” (t(ee=2.38; p<.01), no significant difference was found. Regarding the differences
found significant, for the purpose of determining the extent to which the dependent variable explained
the variance in the independent variables, effect size analysis was conducted. For the sub-dimension of
“Liking”, which was found significant, as the eta squared values ranged between .01 and .06 (Cohen,
1988), gender had a small effect size; and as the eta squared values for the sub-dimension of “Privacy”
ranged between .06 and .14 (Cohen, 1988), gender had a moderate level of effect size. In addition, it
was revealed that in terms of visibility in social networks, for three sub-dimensions of SNIMS (“Sharing”
(t(669=5.70; p<.01), “Liking” (t(se9)=5.16; p<.01), “Privacy” (t(9)=5.02; p<.01)), a significant difference was
found in favor of visibility. For the sub-dimension of “Security” (t(ss)=-4.90; p<.01), a significant
difference was found in favor of invisibility. For all the sub-dimensions which were found significant in
terms of profile visibility in social networks, the eta squared values ranged between .01 and .06 (Cohen,
1988); thus, visibility in social networks has a small effect size.
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Discussion

The present study examined the virtual identities of social network users within the framework of
gender, time spent of social networks, number of social network profiles and profile visibility. When the
results obtained in the study are examined, it is seen that the virtual identities of those with more than
one profile differed in terms of "Liking" and "Privacy" on the other hand, having more than one profile
did not cause any difference in terms of “Sharing” and “Security”. Based on this result, it could be stated
that social network users organize their “Privacy” preferences as they wish and increase the number of
their profiles besides their actual accounts in a way to be liked. The cultural structure is likely to shape
individuals’ behaviors both in face-to-face environments and in social networks. Use of more than one
profile especially in the same social network could be said to be a result of this cultural structure.
Individuals can manage their different virtual identities required by their social roles and prefer to make
their profiles invisible to some other people or groups whom they do not want to see their profiles.
Similarly, having more than one profile is closely related to liking because individuals tend to be involved
more in environments where they are admired and accepted. The effects of this situation on
adolescents were also reported in a study conducted by Akar (2017). The researcher found that, due to
the problems experienced by adolescents regarding adaptation to their environment, they used social
networks more for the purpose of making friends and meeting their needs for socialization and that
these adolescents were at risk of Internet addiction. Adolescents not only regard social networks as an
alternative environment to the real world but also make use of these networks as an effective learning
environment. This effectiveness of social networks could be said to be due to their potential to allow
social interaction. Social interaction is important in all environments where learning occurs. In relation
to this, Vygostky (1978) points out that peer interaction is influential on learning. Today’s peer
interaction has gradually gained a virtual dimension in line with the impact of social networks. However,
in this respect, the contributions of peer interaction may sometimes lead to destructive effects on
individuals due to the anonymous characteristics of social networks.

The results also revealed that social network users’ virtual identities differed with respect to the time
they spent on social networks. It was found that especially "Sharing " and "Liking" differed significantly
for those who spent less than 1 hour on social networks when compared to those who spent more than
6 hours on social networks. Based on this result, it could be stated that those spending much time on
social networks can share something in line with other users’ likes and that they may demonstrate
different behaviors in terms of “Sharing” and “Liking”. In addition, depending on the fact that there was
no difference with respect to the time spent on social networks and the behaviors of "Privacy" and
"Security", it could be stated that individuals determine their preferences of “Privacy” and “Liking”
independently of time. Those who used social networks for more than 6 hours could be said to use
these networks intensively; therefore, in related literature, these individuals were defined as “Addicts”
by Ozata, Kilicer and Aglargdéz (2014). According to the related literature, addicts frequently share
something in social networks and use these networks just for the purpose of showing off and socializing.
This situation could be said to explain the differences in the “Sharing” and “Liking” behaviors of social
network users who spent more than 6 hours on social networks.

When the “Virtual identities” were examined, it was revealed that the male participants’ behaviors
of “Liking” and “Privacy” differed and that their behaviors of "Sharing” and “Security” did not differ. The
fact that the male participants’ behaviors of “Liking” and “Privacy” in social networks differed is
supported by the findings obtained in other studies in related literature (Hoy & Milne, 2010; Huang,
Kumar & Hu, 2017; Mohammed & Ahmad, 2012). Thus, it could be stated that male participants give
importance to others’ behaviors of “Liking” and thus create their virtual identities and arrange their
“Privacy” settings accordingly. It is considered quite natural that virtual identities are not influenced by
the dimension of “Sharing” as individuals share something after they arrange their “Privacy” settings.
The reason is that what directs one’s behaviors of “Sharing” is the “Privacy” settings. In related
literature, it is pointed out that female participants pay more attention to privacy settings than male
participants (Fogel & Nehmad, 2009; Hoy & Milne, 2010; Laric, Pitta & Katsanis, 2009). However, in
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some studies, it is reported that female participants have a lower tendency to protect their privacy
when compared to male participants (Milne, Rohm & Bahl, 2004) and that female participants avoid
protecting their personal information and even make their personal information more public (Hoy &
Milne, 2010; Kolek & Saunders, 2008). In this respect, the results regarding men’s protection of their
privacy in literature could be said to support the related results obtained in the present study. In one
study carried out on the secure use of information and communication technologies, it is reported that
students tend to avoid taking privacy and security measures because of their lack of awareness of
secure Internet use (Yilmaz, Karaoglan Yilmaz, Oztiirk & Karademir, 2017). Considering the fact that
social network environments are used by the new-generation learners intensively both for educational
purposes and for communication and entertainment purposes, the importance of the dimensions of
social identity becomes more prominent. Especially the new-generation learners can shape their
behaviors in these environments and use these environments in a more secure way if their awareness of
these environments is raised. Avoiding doing privacy and security settings regarding the virtual identity
in social networks, which are a part of Internet technologies, will be a risk factor not only for learners
but also for all other users.

In this study, it was found that visibility of social network profiles differed within the context of
"Sharing”, "Liking" and "Privacy" but not within the context of "Security". The fact that “Security” was a
dimension which was not influenced by visibility or anonymity can be explained with the importance
given to “Security”. In addition, the difference within the context of “Sharing”, “Liking” and “Privacy”
could be said to be in parallel with the view that visibility influences the creation of a profile (Hu, Zuhao
& Huang, 2015; Zhao, Grasmuck & Martin, 2008). It is pointed out that virtual identity differs in Internet
environment and that individuals create the ideal human and act with the motivation of creating a
profile approved and desired by other people (Binark, 2005). Therefore, the finding in question could be
said to be consistent with the related literature. Also, it could be stated that social network users
arrange their “Sharing”, “Liking” and “Privacy” settings with the motivation of creating ideal profiles that
can be seen by others. This situation supports the idea of creating a virtual identity that can be seen by
everyone but can still remain anonymous by hiding or changing the settings in the desired way in virtual
environments (Timisi, 2003). In other words, identity profiles that can be hidden or changed in social

networks allow remaining anonymous even the profile is visible.

In the present study, it was found that virtual identities differed depending on gender and visibility.
The male participants’ profiles differed based on the visibility of their profiles while the female
participants’ profiles did not. Therefore, it could be stated that male participants give more importance
to visibility in social networks than female participants and construct their virtual identities accordingly.
As those whose social network profiles were not visible did not differ depending on their gender, virtual
identities visible to everyone could be said to be arranged generally in similar ways regardless of
individuals’ gender. This situation could be explained with the fact that social networks reveal new types
of private and social relationships and that individuals structure their privacy settings in line with their
current situation (Fogel & Nehmad, 2009; Toprak et al., 2009). Tiifek¢i (2008) points out that young
people’s sharings in social networks are concerned about the fact that their sharings can be seen by
others. Arranging one’s social network profiles to ensure privacy or making information about one’s own
visible in social networks is similar to the finding in the present study that virtual identities change
depending on visibility.

Conclusion and Suggestions

Virtual identities are increasingly preferred in social network environments. There are a number of
factors likely to be influential on this preference. These factors could be said to include Individual
expectations, the attractiveness of the virtual environment, limitations of face-to-face environments,
social interaction and so on. Social interaction provided by social networks attracts users from any age
group and invite them to these environments. According to the findings obtained in the present study,
social network users with more than one social network profile organize their profiles in a way to be
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liked and arrange their privacy settings accordingly. Obviously, users’ arrangement of their profiles in a
way to make them liked is a good example of the power of social interaction. On the other hand, the
power of this interaction may also result in self-discrepancy, which puts emphasis on the conflict
between individual expectations and actional competencies. It is a well-known fact that with the
expansion of Internet opportunities, individuals spend more time on social networks. In addition, it was
found that those spending much time on social networks shaped their behaviors of sharing in a way to
be liked and accepted by others. Accordingly, it could be stated that there is a relationship between the
time spent on social networks and the behavior of sharing in a way to be liked and accepted by others.
As the time spent using social networks increases, the expectation for being liked increases; similarly, as
the expectation for being liked increases, these environments will be more likely to be used. The results
also demonstrated that there were more differences in males’ virtual identities in social networks when
compared to the female participants’s virtual identities. Especially in virtual identities which can be seen
by everyone, users are thought to arrange their “Sharing”, “Liking” and “Privacy” settings with the
motivation of creating an ideal identity. In this respect, the present study revealed in which situations
virtual identities in social networks differed.

e Considering these results, it could be stated that virtual identity is an important concept in social
network use and that it is necessary to take virtual identity into consideration while using social
networks.

e Due to the limitations regarding some analysis values of SNIMS, the scale could be applied to different
groups, and the validity and reliability analyses could be repeated.

e This study was carried out with volunteering individuals participating via social networks, which could
be regarded as a limitation to the definition of the study group. Therefore, the study could be
replicated with different groups of participants who will be determined using the purposeful sampling
method in line with a certain purpose.

e Future studies could investigate virtual identity profiles of social network users in terms of different
situations and different variables.

e Lastly, the concepts related to “Virtual Identity” could be examined as a whole to strengthen its
conceptual framework.
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Turkish Version

Girig

Bireyler gegmisten giinimuize birbirleriyle slirekli olarak sosyal etkilesim halinde olmuslardir. S6z
konusu sosyal etkilesimin strdirilmesinde sosyal aglar ginimizde onemli bir yere sahiptir (Reich,
2010). Farkh amaglara yonelik icerik ve olanak sunan sosyal ag ortamlari araciligiyla sosyal aglardaki
kullanici sayisi da giderek artmaktadir. Kullanim oranlari g6z 6niine alindiginda, sosyal aglarin insanlarin
yasamlarinda giderek daha 6nemli bir yere konumlandigi gérilmektedir (Correa, Hinsley & De Zuniga,
2010). Sosyal aglarin kullamimi 1990°li yillarin sonuna kadar uzanmaktadir. Ozellikle My Space’in
yayginlasmasi ile baslayan bu dénem Web 2.0 araglarinin gelismesiyle artis gostermistir (Boyd & Ellison,
2007). Bu araglardan Facebook, Twitter ve Youtube gibi sosyal ag ve sosyal paylasim sitelerinin, bireyleri
sosyal medya ortamlarini kullanmaya daha fazla tesvik ettigi de vurgulanmaktadir (Jenkins-Guarnieri,
Wright & Johnson, 2013). Yeni nesil iletisim ortamlarinin gelismesiyle birlikte, bilgi ve iletisim
teknolojilerine herkesin ulasabilmesi sosyal aglarin giiciini artirmakta ve sosyallesme kavramina yeni bir
koyut kazandirmaktadir (Vural & Bat, 2010). Bilgi ve iletisim teknolojileri alanindaki gelismeler sosyal
aglar bir iletisim araci olarak yasamin her anina vazgegilmez bir gereklilik olarak konumlamistir. Bu
durumda sosyal aglarin ve sosyal aglarin etkilesim icerisinde oldugu kavramlarin incelenmesinde fayda
gorulmektedir. Sosyal aglar; bireylerin, ortak bir amag¢ dogrultusunda disiincelerini paylagmalarina,
kisisel hesaplarini olusturmalarina ve baskalariyla iletisim kurmalarina olanak taniyan internet tabanli bir
topluluk olusumunu ifade etmektedir (Boyd, 2003; Preeti, 2009). internet kullanicilari sosyal aglar
Gzerinden iletisim kurabilecekleri yeni kullanicilarla tanisma firsati yakalamakta ve paylasim
yapabilmektedir. insanlarda iletisim davranislar sosyallesme acisindan oldukca énemlidir. Dolayisiyla
sosyal aglar araciligiyla kolaylasan iletisim bu ortamlari giderek gilinlik yasamin énemli bir pargasi haline
getirmistir. Teknoloji kabul modellerine goére kolaylastirici unsurlar davranissal niyete etkide
bulunmakta, bu niyetin sonucunda da kullanim davranisi gézlenmektedir (Venkatesh, Thong & Xu, 2012).
Bu nedenle s6z konusu kolaylastirict unsurlarin sosyal aglarin daha c¢ok kullanici tarafindan
benimsenmesini ve kabul edilmesini kolaylastirdigi séylenebilir.

Sosyal aglar; kullanicilarin goérilebilir anonim veya gizli hesaplar olusturmalarina, diger kullanicilarla
baglanti kurmalarina ve diger kullanicilarin hesaplarini takip etmelerine olanak saglamaktadir (Boyd &
Ellison, 2007). Sosyal aglarda olusturulan hesaplar sayesinde, bireysel kimligin kesfedildigi (Grasmuck,
Martin & Zhao, 2009) ve bu yolla sosyal kimlik ve benlik duygusunun olustugu vurgulanmaktadir (Karl,
Peluchette ve Schlaegel, 2010). Bu yoniyle bakildiginda sosyal aglar sadece genglerde degil ayni
zamanda yetiskinlerde de kimlik olusumu acisindan énemli bir rol oynayabilmektedir (Subrahmanyam,
Reich, Waechter & Espinoza, 2008).

Bireyler sosyal aglarda toplumsal bir ¢cevrenin parcgasidirlar. Birey bu cevrede kimligini diledigi gibi
gorilebilir yaparken, kimlik yonetimi sirecinde icinde oldugu toplumsal c¢evreden de oldukga
etkilenebilmektedir. Bu nedenle sosyal ag kullanicilarinin sanal kimliklerini olustururken ve ydnetirken
icinde bulunduklari sosyal ag toplulugu oldukga 6nemlidir. Sosyal paylasim aglari; kurulan iletisim ile
bireylerin sosyallesmesinde ve dolayisiyla kimlik olusumunda 6nemli bir etken olarak goriilmektedir
(Bakiroglu, 2013) Bu noktada sosyal ag kullanicilarinin sanal kimlik profillerinin ve sosyal agi
kullanmalarindaki amaglarinin ortaya konulmasi ve aralarindaki iliskinin belirlenmesi gerekmektedir.

Sosyal Aglarda Sanal Kimlikler

Sanal kimlik; bireylerin kendi kimliklerini internet ortaminda tercihlerine gére yeniden sekillendirerek
olusturduklari dijital kimlikleridir. Bireyler internet ortaminda sanal kimlikleri aracihgiyla gercek
yasamlarina 6zgl bilgilerini diledikleri sekilde sunabilir, degistirebilir veya gizleyebilirler. Bu nedenle
internet ortaminda dolasima sokulan sanal kimliklerin gergekligi tartismal bir konudur. Manipile
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edilebilen sanal kimliklerin olusmasinda bireyin sanal ortamda katildigi gruplarin, sosyal statlistiniin,
kisilik 6zelliklerinin etkide bulundugu sdylenebilir. Bu nedenle bireyler sosyal aglarda kabul edilmek ve
begenilmek icin olmadiklari gibi gériinmeye ve davranmaya calisabilirler (Ozdemir, 2015). Anonimlige
izin veren sosyal aglar, bireylerin ger¢ekte olmayan farkh kimlikler olusturmalarina ortam saglar. Bu
anonim kimlikle birey sanal ortamda farkh biri gibi goriinip davranabilir (Sengiin, 2014). Bireylerin
gercek kimlikleri ile sanal ortamlarda olmadiklari gibi gériinen sanal kimlikleri arasindaki farkhhk
alanyazinda 6z benlik geliskisi olarak ifade edilmektedir (Higgins, Klein, Strauman, 1987; Jin, 2013).

Giderek daha bireysellesen ve sosyal 6zelliklerinden uzaklasan toplum yapisi daha fazla sanal kimlik
olusmasini da tetiklemektedir. Olusan bu sanal kimlikler Gzerinden istenilen bilgiler goriinir yapilarak
sanal kimlik profiline uygun paylagsimlar diger kullanicilarin begenisine sunulmaktadir. Boylece sosyal
aglar, bireylere kendilerini istedikleri sekilde istedikleri kisilere sunmalari igin sinirsiz bir alan
saglamaktadir (Birnbaum, 2008). Bireyler sanal ortamlarda sanal kimliklerini istedikleri gibi
olusturabildiginden, gergek bilgilerinden ¢ok, hayal ettikleri, olmasini istedikleri ve kabul edilebilecekleri
iyilestirilmis kimlikler olusturma egilimindedirler (Armagan, 2013; Rheingold, 1993; Sengiin, 2014).
Alanyazinda bu durumun kullanicilari daha fazla motive ettigi de vurgulanmaktadir (Biger, 2014;
Birnbaum, 2008; Farquar, 2009). Bireylerin sanal ortamlarda kendilerini milkemmel bir sekilde gosterme
egiliminde olmalari sosyal begenirlige 6nem verdiklerini de gostermektedir (Dénmez & Akbulut, 2016).
Sosyal begenirlik; bireylerin kendilerini sosyal normlara uygun bir sekilde gdsterme egiliminde olmasi
durumudur (King & Bruner, 2000). Dolayisiyla sanal kimlik olusturmada sosyal begenirligin 6nemli bir
etken oldugu da soylenebilir.

Sosyal aglarda kullanicilar kendi profillerinde gorsel, isitsel icerik paylasimlarinin yani sira diger
kullanicilarin paylasimlariyla ve begenileriyle de ilgilenirler. Bu nedenle bireyler sanal kimlikleri
lizerinden yaptiklari paylasimlarda diger kullanicilarin begeni ve yorumlarindan etkilenebilirler. Sosyal
aglarda bir paylasima gelen yorumlara ve begeni sayilarina gore birey, sonraki paylasimlarini istenilen
yonde degistirme egilimine de girebilir. Bu durum bireylerin sosyal aglardaki diger bireyler tarafindan
sosyal ag kullaniminda kabul gérme onaylanma gereksinimini ortaya ¢ikarmaktadir. Bireyler
baskalarindan onay alma endisesiyle sanal kimliklerini olustururken ve yonetirken kusursuz kimlikler
olusturma egilimine girebilirler (Farquar, 2009; Ozdemir, 2015). S6z konusu bu kusursuz kimlik arayisi ise
sanal ortamda gercek kimliklerin farklilastiriimasina zemin olusturmaktadir.

Sanal kimlikler olusturulurken ve yénetilirken gesitli dissal etmenler g6z éniine alinmaktadir. Ozellikle
diger kullanicilar tarafindan begenilme ve onaylanma sanal kimliklerin yapilandiriimasindan oldukga
o6nemlidir. Begenilme ve kabul gorme Maslow’un belirledigi temel gereksinimlerden biridir (Maslow,
1943). Dolayisiyla hangi ortamda olursa olsun birey bu gereksinimi karsilama egilimindedir. Alanyazinda
sosyal ag kullaniminda baskalari tarafindan begenilme ve kabul gorme davranislarinin farkhlk gésterdigi
ve sosyal aglarda bu davranislarin incelenmesi gerektigi belirtilmektedir (Jarvinen, Ohtonn & Karjaluoto,
2016; Kim & Chock, 2017; Lin & Lu, 2014; Nosko, Wood & Molema, 2010). Alanyazindaki ¢alismalar
cinsiyetin sosyal ag ve internet kullanimini etkileyen 6nemli bir degisken oldugunu ve sosyal ag
arastirmalarinda cinsiyetler arasindaki farkhhliklarin 6zellikle arastirilmasi gerektigini vurgulamaktadirlar
(Agarwal & Prasad, 1999; Kim & Chock, 2017; Krasnova, Veltri, Eling ve Buxmann; Lin Featherman &
Sarker, 2017). Sadece sosyal aglarla sinirlandiriimayacak diizeyde énemli bir unsur olan cinsiyetin bu
nedenle sanal kimlik Gzerindeki etkisi arastirmaya deger gorilmektedir. Sosyal aglar anonim sanal
kimliklerle bu gereksinimin karsilanmasina énemli katkilar saglayan ortamlardir. Anonimlik, bireyin
sorumluluk almadan sosyal aglarda diledigi gibi davranmasina da firsat tanimaktadir. Bu nedenle anonim
ya da goriintrlGgin sanal kimlik Gizerindeki etkisi arastirmaya deger gortlmektedir.

Sosyal aglarin yayginlasmasi ve gelisen mobil teknolojilerin yardimiyla bireylerin sosyal aglara erisimi
de kolaylasmistir. 200’den fazla lilkeden toplanan verilerle olusturulan “Digital in 2019 Global Overview”
raporuna gore; dijital diinyada 2018’de bir dnceki yila kiyasla internet kullanimiyla ilgili neredeyse tim
onemli gostergelerde biyilk bir blylime yasanmistir. Rakamlara gore dinya genelinde internet
kullanicilarinin sayisi 4.5 milyara ulasmistir. Bu kullanicilarin 3.725 milyari 2018 yilinda aktif olarak sosyal
medya kullanmaktadir (We Are Social, 2019). Sosyal aglarda zaman gegiren birey, glindelik yasaminda
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onemli bir zaman dilimini sosyal aglarda sanal kimligini yonetirken harcamaktadir. Dolayisiyla sosyal ag
profil sayilarinin ve kullanim siirelerinin sanal kimligin insasi slrecine etkisi de arastirilmaya deger
gorulmektedir.

Sosyal aglarda sanal kimlik kullaniminin kavramsal gergevesinde gérinirlik ve anonimlik; begenilme,
kabul gérme ve onaylanma; bireysellik, cinsiyet ve motivasyon gibi unsurlarin dikkat cektigi
gorulmektedir. Bunun yani sira 6zellikle sosyal aglarin kullanim istatistiklerine bakildiginda sanal kimligin
her yas grubunu ilgilendiren bir boyutu oldugu da gériilecektir. Ozellikle gen¢ kusagin yogun olarak
sosyal ag ortamlarinda bulunuyor olmalari 6grenmenin dogasini da giderek sanal diinyaya uygun olacak
sekilde donlsturmektedir. GUnumiz Ogrenenleri eglenmeden Ogrenmeye kadar neredeyse tim
gereksinimlerine sosyal ag ortamlarinda tatmin aramaktadir. Bu ortami geleneksel yiiz ylize ortamlara
gore cazip kilan ise sanal ortama 6zgi kimlik tGretebilmesidir. Ancak 6zellikle geng 6grenenleri okullarda
sanal ortamin olasi risklerine karsi bilinglendirirken bu ortamin sanalliginin kimlik kavramindan bagimsiz
olarak ele alinmamasi gerekmektedir. Ginimiz 6grenenlerinin siklikla maruz kaldiklari siber zorbalk
davranislari bir bakima siber ortamdaki anonim kimligin sonucudur. Diger taraftan bu durum gelisimsel
psikoloji acisindan da ele alinabilir. Henliz kimlik gelisimini tamamlamamis geng bireylerin gercek ve
sanal diinya arasinda yasayacaklari 6z-benlik geliskisi hayal kirikliklariyla sonuglanabilmektedir. Sanal
kimligin hareket serbestisiyle yiiksek beklentilerin Uretilmesi ancak gercek diinyada bu beklentilerin
kargilanamamasi séz konusu ¢atismanin odagini olusturmaktadir. Sosyal aglar 6grenme etkinliklerinde
yogun olarak tercih edildiginden; sanal kimlik yeni nesil 6grenen davraniglarinin degerlendirilmesinde de
onemli bir kavramdir.

Arastirmanin Amaci

Bu arastirmanin amaci sosyal ag kullanicilarinin sanal kimlik profillerini ortaya ¢ikaracak bir dlgme
aracinin gelistiriimesi ve sanal kimlik profillerinin gesitli degiskenler baglaminda incelenmesidir. Bu amag
dogrultusunda asagidaki arastirma sorularina yanit aranmaktadir:

1. Sosyal ag kullanicilarinin sanal kimlik profilleri profil sayisina gére farklilik géstermekte midir?

2. Sosyal ag kullanicilarinin sanal kimlik profilleri sosyal aglarda harcanan zamana gore farklilik
gostermekte midir?

3. Katilimcilarin cinsiyet ve/veya sosyal aglardaki gorilebilirlik durumlarina goére sanal kimlik profilleri
farkhlasmakta midir?

Yontem

Bu arastirma iligskisel tarama modelinde desenlenmistir. Arastirma konusuna iliskin betimlemeyi
gerceklestirmek amaciyla tarama arastirmasi yapilirken (Fraenkel & Wallen, 2011), iki veya daha fazla
degisken arasindaki iliskileri veya etkilesimleri ortaya koymak amaciyla iliskisel tarama modelinden
yararlanilmistir (Blytkoéztark, 2012). Arastirma sosyal aglar lzerinden katihm saglayan 671 kisiye
uygulanmistir (Ngqe=419, %62.44; n¢,qn=252, %37.56). Katihmcilarin yas ortalamasi 24.96 (55=8.98;
n=670) oldugu icin genel olarak calisma grubunun yetiskinlerden olustugu soylenebilir. Katilimcilarin
sosyal ag kullanim 6zellikleri Tablo 1’de gosterilmistir.

Tablo 1’e gore; katilimcilarin blylk ¢cogunlugu mobil interneti kullandiklarini (%89.40) ve yasadiklari
ortamda istedikleri zaman erisebilecekleri bir internet baglantisinin oldugunu (%91.50) beyan
etmislerdir. Katihmcilarin sosyal aglarda vakit gecirme siireleri incelendiginde, bir glinde 211'i (%31.40)
2-4 saat; 145’i (%21.60) 1-2 saat; 132’si (%19.70) 6 saatten fazla; 126’s1 (18.80) 4-6 saat ve 57’si (%8.50)
1 saatten az sosyal aglarda vakit gecirdikleri belirlenmistir. Katilimcilarin sanal kimlik durumlarini ortaya
¢ikarmaya yonelik olarak sorulan; bir sosyal agda birden fazla profil kullanma sorusuna 513’0 (%76.70)
hayir ve 156’s1 (%23.30) evet olarak yanitlamislardir. Bireylerin sosyal aglarda gizlenme durumlarina
yonelik olarak sorulan sosyal ag profilini herkesin gérebilmesi veya gérememesi sorusuna 345’i (%51.40)
evet herkes gorebilir ve 326’s1 (%48.60) hayir herkes goremez cevabini vermislerdir. Ankete katilanlarin
hangi sosyal ag veya aglan kullandiklarini ortaya ¢ikarmak igin katihmcilarin birden fazla sosyal agi
secebilmelerine imkan taninmistir. Buna gore, katilimcilarin biiyik ¢ogunlugu olan 574 kisinin (%51.40)
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Facebook kullandigi, 207’si (%18.60) Instagram, 124’ (%11.10) Twitter, 108’i (%9.70) Swarm ve 103’(i
(%9.20) ise Snapchat kullandiklari belirlenmistir.

Tablo 1.
Katiimcilarin Sosyal A§ Kullanim istatistikleri.
Sosyal ag kullanim o6zellikleri Frekans (f) Yizde (%)
Mobil internet kullanma durumu
Evet 599 89.40
Hayir 71 10.60
Toplam 670 100.00
Yasadigl ortamda istedigi zaman internete erisebilme
Evet 612 91.50
Hayir 57 8.50
Toplam 669 100.00
Sosyal aglarda vakit gegirme durumu
1 saatten az 57 8.50
1-2 saat 145 21.60
2-4 saat 211 31.40
4-6 saat 126 18.80
6 saatten fazla 132 19.70
Toplam 671 100.00
sosyal agda birden fazla profil kullanma durumu
Evet 156 23.30
Hayir 513 76.70
Toplam 669 100.00
Sosyal ag profilini herkesin gérebilme durumu
Evet 345 51.40
Hayir 326 48.60
Toplam 671 100.00
Sosyal ag kullanim durumu
Facebook 574 51.40
Twitter 124 11.10
Swarm 108 9.70
Instagram 207 18.60
Snapchat 103 9.20
Toplam 1116 100.00

Veri Toplama Aracinin Gelistirilmesi

Arastirmada sosyal ag kullanicilarinin sanal kimlik profillerini belirlemek amaciyla bir 6lgek gelistirme
calismasi yapilmistir. Olgek gelistirme galismasina, alanyazin taramasiyla baslanmis ve sanal kimlik ile
ilgili yapilan calismalar incelenmistir. Olcek maddeleri olusturulmadan énce alanyazinda sanal kimlik
lizerine yapilan galismalar (Back, Stopfer, Vazire & Gaddis, 2010; Chen, 2007; Diehl & Prins, 2008; Jin,
2012; Jin, 2013; Koles & Nagy, 2012a; Koles & Nagy, 2012b; Pnagy, 2008; Ribeiro, 2009) incelenerek
sanal kimlik ¢ercevesinin olusturulmasi amaciyla incelenmistir. Sanal kimligi yordayabilecek degiskenler
cercevesinde uluslararasi alanyazindaki calismalar 15 durum altinda incelenmistir. Bu durumlar genel
olarak; “Kullanicilarin sanal ortamlarda kullandiklari sanal kimlikler, kullanicilarin farkh sanal kimlik
olusturmalarina etki eden sebepler, anonim veya anonim olamayan sosyal ag sitelerinin kullanim nedeni,
anonim sitelerde kullanilan sanal kimliklerin belirlenmesine etki eden faktorler, kullanicilarin sanal
kimliklerinin gercek kimliklerini ne dizeyde yansittigi, sanal kimlik ile onaylanma durumlari arasindaki
iliski, bireylerin sanal ortamdaki davranislarina toplumun etkisi, sanal ortama katilim ile motivasyonun
iliskisi, idealize edilmis sanal kimliklerin neden olusturuldugu ve bunlari ydnetmenin zorluklari, 6znel
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profil bilesenlerinin ve godzlemcilerin sanal kimlik olusturmadaki rold, kullanicilarin birden fazla sanal
kimlik olusturmasinin nedenleri, kamu 6z bilincinin kisinin farkh kimlik 6gelerini kullanmasina etkisi,
sanal kimligin sosyal boyutlari ve motivasyonel yon, gercek benlikten sanal kimlige gecilmesinde sosyal
iletisimin rolli, sanal 6zbenlik tutarsizliginin nedenleri ve sonuglar”” seklinde ifade edilmistir. Bu
kapsamda ilgili alanyazin temel alinarak ilk olarak agik uglu 46 soruluk bir madde havuzu
olusturulmustur. Daha sonra madde sayisi 35’e dusirilerek coktan seg¢meli anket formu haline
getirilmistir.

Olusturulan 35 maddelik anket icin uzman gorisi almak amaciyla igerisinde Bilisim Teknolojileri alani
ve Olgme Degerlendirme alani uzmanlarinin da bulundugu 25 akademisyen ile birebir gériismeler
gerceklestirilmistir. Uzman gorisi dogrultusunda olusturulan anket maddelerinin anlasilirligi, kapsami,
acikhigr ve ifade edilis bigimleri standarda kavusturularak likert biciminde yeniden diizenlenmistir. Buna
gore “Kesinlikle Katilmiyorum”, “Katilmiyorum”, “Orta Derecede Katiliyorum”, “Katiliyorum” ve
“Tamamen Katiliyorum” araliklarindan olusan besli likert tipinde 30 maddelik anket olusturulmustur.

Aanyazin taramasi
Madde havuzunun olusturulmasi (46 madde)
Maddelerin degerlendirilerek 35'e duslrilmesi
25 akademisyenden uzman gorisiniin alinmasi
Maddelerin degerlendirilerek 30 maddeye ve begsli likert yapiya dontstirilmesi

Sosyal aglar tizerinden 671 kisiye taslak dlcek formunun uygulanmasi

Olgek verilerinin gelistirme alt 6rneklemine ve ¢apraz alt 6rneklemine ayrilmasi

Gelistirme alt 6rnekleminde Agimlayici Faktor Analizinin (AFA) yapilmasi

Maddelerin faktor yapisinin belirlenerek dort faktorli yapida tekrar AFA yapilmasi

Binisik maddelerin atilarak 23 madde ile capraz gegerlik alt drnekleminde Dogrulayici Faktor Analizi yapilmasi
A

v

Olgegin gecerlik ve giivenirlik testlerinin yapilarak dogrulanmasi

Sekil 1. Ogek gelistirme siireci.

Cevrimici sosyal ag kullanicilarinin sanal kimlik insalarina etki eden faktorlerin belirlenmesi amaciyla
gelistirilen 30 maddelik veri toplama araci ¢evrimici bir sosyal ag Uzerinden goénulli olarak katilm
saglayan 671 kisiye uygulanmistir (nNgex=419, Nkaan=252). Elde edilen veriler analiz edilmeden 6nce veri
setinin analiz kosullarini saglayip saglamadigi kontrol edilmistir. Cok degiskenli uc¢ degerler icin
Mahalanobis uzaklklari dikkate alinmistir (Hodge and Austin, 2004). Bunun igin serbestlik derecesi
(sd=29) hesaplanarak alfa .00 anlamlilik diizeyindeki kritik degerinden kiglik olan veriler 6rneklemden
cikarilmistir. SPSS programinin segkisiz 6rneklem segme komutu kullanilarak (a) gelistirme alt 6rneklemi
(n=288) ve (b) capraz gegerlilik alt drneklemi (n=304) seklinde iki gruba ayrilmistir. Olgek maddelerinin
faktoriyel yapisini belirlemek amaciyla 6ncelikle gelistirme alt 6rnekleminde AFA, daha sonra AFA'dan
elde edilmis modelin dogrulanmasi amaciyla capraz gecerlilik alt 6rnekleminde DFA yapilmistir.
Arastirmanin acimlayici faktor analizi stirecinde SPSS 20 paket programi, dogrulayici faktoér analizi
siirecinde ise LISREL 9.1 programi kullanilmistir.

448




Esra BARUT TUGTEKIN, Ozcan Ozgiir DURSUN — Pegem Egitim ve Ogretim Dergisi, 10(2), 2020, 427-464

ikiye ayrilan verinin AFA’ya uygunlugunu test etmek igin Barlett Kiiresellik Testi hesaplandiginda
sonucun anlaml olmasi (x2=4985.67; sd=435; p<.01) verinin ¢ok degiskenli normallik ve dogrusallik
varsayimini saglandigini gdstermistir. Ayrilan 6rneklemin AFA igin yeterli olup olmadigini belirlemek igin
Kaiser-Meyer-Olkin katsayisi 0.93 olarak hesaplanmis ve yeterli oldugu goriilmistiir (Comrey ve Lee,
1992; Cokluk, Sekercioglu ve Buyukoztirk, 2012; Pallant, 2001). AFA isleminde degiskenler arasindaki
iliskiyi en iyi yansitan minimum faktor sayisini belirlemek igin faktérlestirme metodu olarak Maximum
likelihood yontemi, déndirme teknigi olarak ise faktorlerin birbiriyle iliskili olmadigini varsayan
ortogonal yaklasimlardan en ¢ok kullanilan Varimax dondirme yontemi kullanilmistir (Akbulut, 2010;
Aldrich, 1997; Field, 2005). Faktor sayisinin belirlenmesinde Kaiser'in 6zdegeri 1'den buyiik olma kriteri
ve Catell'in yamag-egim (screeplot) grafigi yontemleri dikkate alinmistir (Pallant, 2007; Tabachnick ve
Fidell, 2007). Analiz sonuglar incelendiginde 30 madde igin 6zdegeri 1'den buyik olan dért faktoriin
olustugu gortlmastiir. Ayni zamanda yamag-egim grafiginde dordiinci araliktan sonra noktalarin
yataylasmasindan dolayi dort faktorli yapinin uygun olduguna karar verilmistir (Sekil 2).

Scree Plot
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Sekil 2. ilk AFA icin yamac-egim grafigi.

Dort faktor icin tekrarlanan analizde 30 maddenin toplam varyansin %52.93'lUni agikladig
gorulmistir. Maddelere ait faktor yikleri incelendiginde sekiz maddenin faktor yiiklerinin .40'tan veya
karmasik madde siniri olan .10’dan disik oldugu gorilmistir (Walker & Madden, 2008). Veri setinden
her bir maddenin gikarildigi durumdaki KMO degeri, i¢ tutarlilk ve toplam agiklanan varyans degerleri
incelenmis, varyansa kirletici etkide bulunan maddelerin atilmasina dikkat edilmistir. Karmasik binisik
nitelikteki sekiz maddenin her biri ve birlikte cesitli kombinasyonlari ile maddeler veri setinden
cikarilarak agiklanan varyansa olan etkileri incelenmistir. Ayrica olgek icerisinde kuramsal olarak ifadeyi
karsilayabilecek baska maddelerin de bulunuyor olmasi maddelerin oOlgekten cikarilmasina dayanak
olusturmustur. Bu nedenle bu maddelerin 6lgekten c¢ikariimasinin 6lgegin kapsam gegerligini olumsuz
etkilemeyecegine karar verilerek karmasik binisik nitelikte goriilen sekiz maddeden yedisinin veri
setinden ¢ikarilmasina karar verilmistir. Belirlenen yedi madde cikarildiginda ise tiim maddelerin
varyansa en az .40’lik yiik bindirdigi ve karmasik madde kalmadigi gérilmustdr.

S6z konusu karmasik binisik maddelerin 6lgekten cikarilmasindan sonra tekrarlanan 23 madde ve
dort faktorli yapinin toplam varyansin %55.29'unu agikladigi gériilmistir. Her bir faktor altinda yer alan
maddelerin anlamlari yukarida aciklanan kuramsal model cercevesinde degerlendirildikten sonra
faktorler; Paylasim (P=9 madde), Begeni (B=6 madde), Gizlilik (GZ=5 madde) ve Glvenlik (GV=3 madde)
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olarak adlandirilmistir. Faktorlerin kendi baslarina agikladiklari varyans miktarlari sirasiyla P=%17.33;
B=%15.89; GZ=%14.56; GV=%7.52 seklinde bulunmustur. Tablo 2 incelendiginde bu faktorlere ait
maddelerin faktor yikleri .46 ile .76 arasinda degismekte olup Onerilen .30 degerinden biylk olduklar
gorllmistir (Pallant, 2001).

Tablo 2.

Acimlayici Faktér Analizine Faktérlerin Madde Yiikleri.

Madde Madde Yiikii | Madde Madde Yiikii | Madde Madde Yiikii
M1-Paylagim .59 | M9-Paylagim .51 | M17-Gizlilik 46
M2-Paylagim .49 | M10-Begeni .52 | M18-Gizlilik 77
M3-Paylasim .65 | M11-Begeni .73 | M19-Gizlilik .65
M4-Paylasim .69 | M12-Begeni .75 | M20-Gizlilik .69
M5-Paylasim .52 | M13-Begeni .64 | M21-Guvenlik .67
Mé6-Paylasim .65 | M14-Begeni .64 | M22-Guvenlik .58
M7-Paylagim .66 | M15-Begeni .63 | M23-Glivenlik .55
M8-Paylasim .49 | M16-Gizlilik .76

Maddelerin 6n analizi sonucunda, daha 6nceki AFA (zerinden elde edilmis olan doért faktorli 23
maddelik 6lcme modeli, DFA kapsaminda Maximumlikelihood yontemi ile test edilmistir. DFA sonucunda
elde edilen Ki-kare uyum iyiligi degerinin anlamli oldugu gorilmistir (x2=762.93; sd=222; p<.01). Ki-kare
uyum iyiligi degerinin bliyik o6rneklemlere (n>200) duyarli oldugu ve anlamli farkliliklar olmadigi
durumlarda bile anlamli sonug Urettigi bilinmektedir (Hu & Bentler, 1999; Tabachnick & Fidell, 2001).
Dolayisiyla Cokluk, Sekercioglu ve Biyiikoztiirk (2012)’ e gore; orneklem buyukluga etkisini kaldirmak igin
X’/sd orani hesaplanmasi gerekmektedir (762.93/222=3.44). Alanyazinda biiyiik 6rneklemler icin x°/sd
oraninin 5'in altinda olmasi orta diizeyde uyuma isaret etmektedir (Simer, 2000). Ayrica bagimsiz
modele dayanan uyum indeksleri ve yaklasik hatalarin ortalama karekoki incelendiginde SRMR=.08,
CFl=.96, NFI=.94, GFI=.81, AGFI=.76 ve RMSEA=.09 olarak bulunmustur. CFl, NFl, GFI ve AGFI degerlerinin
0'a yaklasmasi model uyumsuzluguna, 1'e yaklasmasi mikemmel uyuma isaret etmektedir. Alanyazinda
CFI’'nin .95 ve Uzerinin mikemmel uyuma (Hu & Bentler, 1999; Thompson, 2004), NFI'nin .90 ve Uzeri
olmasi iyi uyuma (Kelloway, 1989; Schumacker & Lomax, 1996; Simer, 2000; Tabachnick & Fidell, 2001;
Thompson, 2004) sahip oldugu belirtilmektedir. GFI’nin .80 ve lzerinin kabul edilebilir uyuma (Doll, Xia
& Torkzadeh, 1994; Hair, Black, Babin & Anderson, 2010), AGFI'nin .70 ve Uzeri olmasi kabul edilebilir
uyuma (Byrne, 1998; Qi ve digerleri, 2004), SRMR’nin ise .08’den kiiclik oldugu durumlarda modelin iyi
uyuma (Brown, 2006; Hu ve Bentler, 1999) isaret ettigi belirtilmektedir. RMSEA degerinin 0’a yaklasmasi
mikemmel uyuma isaret ederken .10’dan biiyiik olmasi ise kot uyumu ifade etmektedir (Yilmaz, 2004).
RMSEA’nin .08 ile .10 arasinda olmasi ise kabul edilebilir orta diizeyde uyuma isaret etmektedir (Browne
& Cudeck, 1993; Bryne, 2000). Dolayisiyla DFA analiz giktilari dikkate alindiginda DFA'daki model ve
gozlenen veriler arasinda kabul edilebilir, iyi ve mikemmel uyumlarin yer aldigi anlasiimaktadir.

Sekil 3'te DFA sonucunda elde edilmis yol katsayilari (estimated) ve faktorlerin kendi maddeleri
lizerinde agikladiklari varyans miktarlari verilmistir. CFA sonuglarinda iki adet modifikasyon yapilmasi
onerilmistir. Bu modifikasyonlarin kikare ve diger uyum indekslerine onemli katkilar saglayacagi
gozlenmistir. Bu nedenle 6nerilen modifikasyonlar uygulanmistir. Sonug olarak 6lgegin CFA sonucuna
gore faktorlere ait standartlastirilmis yol katsayilari .65 ile 1.07 arasinda degismekte olup istatistiksel
olarak anlamli bulunmustur (p<.01).

Giivenirlige Ait Sonuglar

Toplam 23 maddeden olusan dort faktorli olgegin glivenirligini hesaplamak igin genel 6rneklem
tizerinden i¢ tutarlik katsayilari ve madde toplam korelasyonlari hesaplanmistir. Olgegin her bir boyutu
icin glivenirlik analizi bulgulari ve betimsel istatistikleri Tablo 3'te sunulmustur.
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Chi-Square=TEZ 53,

dfF=222, PF-value=0_00000, BRMSEA—=O0_053

Sekil 3. DFA grafigi.

Olcegin Alt Boyutlarina Ait Giivenirlik Analiz Sonuglari ve Betimsel istatistikler.

Pearson Korelasyon Katsayilari

Alt Boyut Cronbach Alfa Min-Max w AVE X Ss Paylasim Begeni  Gizlilik Guvenlik
Paylagsim .89 9-45 .94 .62 27.14 7.97 1 .76* .54* 32%
Begeni .89 6-30 .98 90 16.99 5.98 1 .60* .37*
Gizlilik .84 5-25 .96 .84 1121 4.98 1 .48*
Guvenlik .66 3-15 .88 .71 864 3.09 1
*p<.01

Tablo 3 incelendiginde, Cronbach Alfa katsayisi sirasiyla; Paylasim igin .89, Begeni igin .89, Gizlilik igin
.84 ve Giivenlik icin .66 olarak bulunmustur. Olgegin tiimiine ait Cronbach Alfa i¢ tutarllik katsayisi .93
olarak hesaplanmistir. Sosyal bilimlerdeki dlcek gelistirme literatiiriinde glivenirlik katsayisinin .65 ile .80
arasinda olmasi 6lgimlerin givenirligi icin yeterli gorilmektedir (Vaske, 2008). Guvenlik boyutundaki
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Cronbach Alfa ig tutarlilik katsayisinin (.66) alt sinirda olmasinin nedeninin faktor altinda diger faktorlere
oranla daha az sayida madde bulunmasindan kaynaklandigi dislinilmektedir. Veri toplama araglarinin
yapi gegerliginin sinanabilmesi i¢in Fornell ve Larcker (1981) yakinsak (convergent) ve iraksak (divergent)
gegerlik ile ¢ozimleme yoluna gitmistir. Buna gore; Ortalama Agiklanan Varyans (Average Variance
Extracted-AVE) degerinin yapisal giivenirlik degerinden (Composite Reliability-w) kiigik olmasi, her bir
AVE degerinin .50 degerinden ve her bir yapisal glivenirlik degerinin ise .70’den biiyik olmasi
gerekmektedir (Demir & Yurdugil, 2014; Fornell & Larcker, 1981; Hair et al., 2010). Bu dogrultuda dort
boyutlu SNIMS’e yonelik yapilan hesaplamalarda AVE degerlerinin hepsinin yapisal glvenirlik
degerlerinden kiiglik ve .50’ten biyik oldugu, her bir Yapisal Glvenirlik (w) degerinin ise .70’den buyuk
oldugu gorilmektedir. Dolayisiyla Olg¢egin yapi gegerligine iliskin kosullari tum boyutlari ile sagladig
anlasiimaktadir.

Ote yandan diizeltilmis madde-toplam korelasyonlarinin Paylasim icin .56 ile .72; Bedeni igin .62 ile
.78; Glivenlik igin .52 ile .74 ve Gizlilik i¢in .46 ile .50 arasinda degistigi goriilmustir. Alanyazinda madde
toplam korelasyon degeri icin .30 ve daha yuksek olan maddelerin ayni davranisi 6lcmeye yonelik
olduklari ve bu davranis bakimdan maddelerin bireyleri iyi ayirt ettikleri belirtiimektedir (Pallant, 2007).
Dolayisiyla bu bulgular her bir boyut altinda yer alan maddelerin birlikte ayni beceriyi glvenilir bir
sekilde &lgtiiklerini géstermektedir. Olgekten alinan yiiksek puan sosyal ag kullanicilarinin sanal kimlik
profillerini dizenleme egilimlerinin fazla oldugunu ortaya c¢ikarmaktadir. Alanyazinda korelasyon
katsayilari .30 ile .70 arasindaki degerlerde orta diizeyde pozitif bir iliski oldugu, .70 ile 1.00 arasindaki
degerlerde ise ylksek diizeyde pozitif bir iliski oldugu belirtiimektedir (BlylUkoztirk, 2012). Buna gore
Tablo 3’e goére; Paylasim ve Begeni arasinda pozitif yonde ylksek dizeyde anlamh bir iliski oldugu,
Paylasim, Guvenlik, Gizlilik ve Begeni, Guvenlik, Gizlilik aralarinda ise pozitif yonde orta diizeyde anlaml
bir iliski oldugu gorlilmektedir. Boylece Olgekte bulunan her bir boyutun ayni genel amag
dogrultusundaki bilgi ve becerileri 6l¢tiigli anlagiimaktadir.

Bulgular

Katiimcilarin bagimsiz degiskenlere verdikleri yanitlara gére Sosyal Ag Kimlik Yénetimi Olgegi
(SNIMS)’ne verdikleri yanitlarin nasil degistigini belirlemek icin elde edilen veriler betimsel istatistikler
kullanilarak analiz edilmistir. SNIMS’e yonelik degerlendirmeler 6lgegin tim boyutlarini kapsayacak
sekilde “Sanal Kimlik” degiskeni olarak yorumlanmistir. Yapilan analizler i¢in 6ncelikle varsayim sartlari
incelenmistir. Bu varsayimlar dogrultusunda arastirma sorularinin yanitlanabilmesi icin Bagimsiz Gruplar
t Testi (Independent Samples t Test), iliskisiz Orneklemler icin Tek Faktérli Varyans Analizi (One-Way
ANOVA) ve iliskisiz Orneklemler icin iki Faktérlii Varyans Analizi (Two-Way ANOVA) teknikleri
kullanilmigtir. ANOVA analizinin yapilabilmesi igin yukaridaki varsayimlara ek olarak bagiml degiskene ait
varyanslarin estesligi dikkate alinmistir. Arastirmanin “Sosyal ag kullanicilarinin sanal kimlik profilleri
profil sayisina gére farklihk géstermekte midir?” sorusuna iliskin bulgularin elde edilmesi amaci ile
parametrik testlerden bagimsiz gruplar t testi yapilmistir. Analize iliskin bulgular Tablo 4’de
gosterilmektedir.

Tablo 4 incelendiginde katimcilarin sanal kimlik profilleri bireylerin profil sayisina gére anlamh bir
sekilde farklilagsmaktadir (tgs7=3.28; p<.05). Bu farklhlk profil sayisi birden fazla olanlarin lehinedir. Analiz
yapilan veri setinde ayni grup Uzerinde ¢oklu karsilastirma yapildiginda sans eseri anlaml farklilik ortaya
cikmasini engellemek yani 2. tip hatadan arindirmak ve gercek anlamlilik degerini gorebilmek igin
Bonferroni dlzeltmesi yapilmasi gerekmektedir (Akbulut, 2010). Bonferroni dizeltmesi yapildiginda
anlamlilik degeri test sayisina bolinerek (.05/4=.01) anlamlilik degeri yorumlanmistir. Yapilan t testi
sonrasinda Bonferroni dizeltmesi yapildiginda, sanal kimlik alt boyutlarindan “Begeni” (t(s7=2.93;
p<.01) ve “Gizlilik” (ts7=4.12; p<.01) boyutlarinin, katimcilarin profil sayisina gére anlamli bir sekilde
farkhlastig belirlenmistir. Bu farkliliklar profil sayisi birden fazla olanlarin lehine gergeklesmistir. Sanal
kimlik alt boyutlarindan “Paylasim” boyutunda p<.05 degerine gore anlamh bir sonug gorilse dahi
Bonferroni diizeltmesi yapildiginda anlamli bir farkhilik ortaya cikmadigi anlagilmaktadir (te7)=2.45;
p>.01). “Givenlik” boyutu ise, profil sayisina bagh olarak anlamh bir farklihk gostermemektedir
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(tee7=-24; p>.01). Bulunan anlamli farklihklarda bagimsiz degiskendeki varyansin ne kadarini bagiml
degiskenin agikladigini gérmek icin etki buyukligi analizi yapilmistir. Anlamli gérilen bu farkliliklarda eta
kare degerleri Cohen (1988)’e gore .01 ile .06 arasinda oldugundan kiglk bir etki bliytklGgiine sahiptir.

Tablo 4.
Sanal Kimlik (SNIMS) ve Sanal Kimligin Alt Boyutlarinin Profil Sayisi Dediskenine Gére Analiz Sonuglari.
Profil sayis 1+ n X Ss t Sd p n
Sanal Kimlik Evet 156 68.59 19.38 3.28 667 .00* .02
(SNIMS) Hayir 513 63.29 17.14
Toplam 671
© Paylagim Evet 156 28.82 8.73 245 667 .02* .01
E Hayir 513 27.03 7.80
2 Toplam 671
E Begeni Evet 156 18.28 6.15 2.93 667 .01** .01
Hayir 513 16.69 5.86
Toplam 671
Gizlilik Evet 156 12.82 5.28 412 667 .00** .03
Hayir 513 10.97 4.79
Toplam 671
Guvenlik Evet 156 8.67 3.19 .24 667 .81 .00
Hayir 513 8.60 3.08
Toplam 671

*p<.05, **p<.01

“Sosyal ag kullanicilarinin sanal kimlik profilleri sosyal adglarda harcanan zamana gére farklilik
gbstermekte midir?” sorusuna iliskin bulgularin elde edilmesi amaci ile parametrik testlerden bagimsiz
gruplar icin tek yonli varyans analizi (One-Way ANOVA) yapilmistir. Analize iliskin bulgular Tablo 5’de

gosterilmektedir.

Tablo 5.
Sanal Kimlik (SNIMS) ve Sanal Kimligin Alt Boyutlarinin Sosyal Aglarda Harcanan Zaman Dediskenine
Gore Analiz Sonuglari.
Kareler Toplami Sd Kareler Ortalamasi F o] n2
Sanal Kimlik Gruplararasi 8198.02 4 2049.51 6.69 .00* .04
(SNIMS) Gruplarigi 203972.17 666 306.27
Toplam 212170.20 670
& Paylagim Gruplararasi 2414.01 4 603.50 9.82 .00* .06
E;: Gruplarigi 40931.60 666 61.46
a Toplam 43345.60 670
ﬁ Begeni Gruplararasi 811.86 4 202.97 5.89 .00* .03
Gruplarigi 22962.65 666 34.48
Toplam 23774.51 670
Gizlilik Gruplararasi 200.56 4 50.14 2.05 .09 .01
Gruplarigi 16329.58 666 24.52
Toplam 16530.14 670
Glvenlik Gruplararasi 30.22 4 7.56 .78 .54 01
Gruplarigi 6430.89 666 9.66
Toplam 6461.11 670
* p<.01
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Yapilan tek yonlit ANOVA sonuglarinda sosyal aglarda harcanan zamanin “Sanal Kimlik” degiskenine
gore istatistiksel olarak anlamli sekilde farklilastigi belirlenmistir (F¢66=6.69; p<.01). Levene testi
sonucunda varyans estesligi saglanamadigindan (p<.05) gruplar arasi karsilastirmalari yapmak igin Post
Hoc testlerinden Tamhane’s T2 sonuglar degerlendirilmistir. “Sanal Kimlik”e yonelik gruplararasi
karsilastirma sonuglarina gore; 1 saatten az sosyal ag kullanicilarinin “Sanal Kimlik” puanlari 4-6 saat
arasi (p=.01) ve 6 saatten fazla (p<.01) kullananlarin lehine anlamli bir sekilde farklilasmaktadir. Ayrica 1-
2 saat arasi sosyal ag kullananlarin “Sanal Kimlik” puanlarinin 6 saatten fazla kullananlarin lehine anlamli
bir sekilde farkhlastigi belirlenmistir (p=.02). Diger gruplararasi karsilastirmalarda ise istatistiksel olarak
anlamli bir farklilagma gorilmemistir.

Tek yonlti ANOVA sonuglarinda sosyal aglarda harcanan zamanin “Paylasim” degiskenine istatistiksel
olarak anlamli farkhlk gosterdigi belirlenmistir (F4e6¢=5.89; p<.01). Levene testi sonucunda varyans
estesligi saglanamadigindan (p<.05) gruplar arasi karsilastirmalari yapmak igin Post Hoc testlerinden
Tamhane’s T2 sonuglari degerlendirilmistir. Sonuglarin anlamhhgina bakilirken Bonferroni diizeltmesi
yapilarak degerlendirilmistir (p<.01). “Paylasim” degiskenine yonelik gruplararasi karsilastirma
sonuglarinda 1 saatten az sosyal ag kullanicilarinin “Paylasim” puanlari; 2-4 saat (p<.01), 4-6 saat (p<.01)
ve 6 saatten fazla (p<.01) kullananlarin lehine anlamli bir sekilde farklilasmaktadir. Diger gruplararasi
karsilastirmalarda ise istatistiksel olarak anlamli bir farklilasma gortlmemistir.

Sosyal aglarda harcanan zamanin “Begeni” degiskenine istatistiksel olarak anlamh farkhhg
belirlenmistir (F4,666=9.82; p<.01). Levene testi sonucunda varyans estesligi saglanamadigindan (p<.05)
gruplar arasi karsilastirmalari yapmak igin Post Hoc testlerinden Tamhane’s T2 sonuglari
degerlendirilmistir. ~ Sonuglarin  anlamliigina  bakilirken  Bonferroni  diizeltmesi  yapilarak
degerlendirilmistir (p<.01). Gruplararasi karsilastirma sonuglarinda 6 saatten fazla sosyal ag
kullanicilarinin lehine olmak Uzere “Begeni” puanlari; 1 saatten az ve 1-2 saat arasi kullananlara gore
anlaml bir sekilde farkhlasmaktadir. Diger gruplararasi karsilastirmalarda ise, istatistiksel olarak anlamli
bir farklilasma gortlmemistir.

Katihmcilarin sosyal aglarda harcadiklari zamana gore “Sanal Kimlik”, “Paylasim” ve “Begeni”
puanlarinda anlamli farkhhklar gérilmektedir. Bu anlamli farkhliklarin etki blyuklikleri incelendiginde
sosyal aglarda harcanan zamana yonelik tiim anlaml sonuglarin Cohen (1988)'e goére .01 ile .06
araliginda oldugundan kiiglik etki buyukligine sahip oldugu belirlenmistir.

Arastirmanin “Katilimcilarin cinsiyet ve/veya sosyal aglardaki gériilebilirlik durumlarina gére sanal
kimlik profilleri farklilasmakta midir?” sorusuna iliskin bulgularin elde edilmesi amaci ile parametrik
testlerden iki yonla varyans analizi (Two Way ANOVA) yapilmistir. Katilimcilarin profillerinin gérindrlGgu
ve cinsiyetine gore “Sanal Kimlik” puanlarinin betimsel istatistikleri Tablo 6’de gésterilmektedir.

Tablo 6.
Sanal Kimligin Cinsiyet ve Gériilebilirlik Degiskenlerine Gére Betimsel Bulgulari.
Kadin Erkek Toplam

n X Ss n X Ss n X Ss
Goranar 79 62.38 16.23 266 69.29 18.85 345 67.71 18.49
Anonim 173 61.42 12.94 153 60.92 19.63 326 61.19 16.40
Toplam 252 61.72 14.03 419 66.24 19.54 671 64.54 17.80
Tablo 7.
Sanal Kimligin Cinsiyet ve/veya Gériiniirliik Degiskenlerine Gére Analiz Sonuglari.
Varyansin Kaynagi Kareler Toplami Sd Kareler Ortalamasi F p r]2
Cinsiyet 1435.42 1 1435.42 474 .03* .01
Goranarlak 3031.00 1 3031.00 10.00 .00* .02
Cinsiyet * Gorunurluk 1908.97 1 1908.97 6.30 .01* .01
Hata 202102.44 667 303.00
Toplam 212170.20 670
*p<.05
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Tablo 6 ve 7 incelendiginde cinsiyet ve profil gorinlrlGginin ayri ayri “Sanal Kimlik” puanlarina etkisi
gorilmektedir. Katilimcilardan “Sanal Kimlik” degiskeni Uzerindeki kadinlarin ortalama puani 61.72,
erkeklerin ise 66.24’tiir. Cinsiyetin “Sanal Kimlik” Gzerindeki ortalama puanlari arasindaki fark Tablo 7’ye
gore anlamhdir (F(;¢67=4.74, p<.05). Buna gore kullanicilarin “Sanal Kimlik” puanlari tizerinde cinsiyetin
onemli bir degisken oldugu gorilmektedir. Sosyal ag profili gérinir olan katilimcilarin “Sanal Kimlik”
ortalama puanlari 67.71 ve profili goriinir olmayanlarin ise ortalama puani 61.19'dur. Bu iki grubun
“Sanal Kimlik” Gzerindeki ortalama puanlari arasindaki fark Tablo 7'ye goére anlaml bulunmustur
(F(1,667=10.00, p<.05). Buna gore kullanicilarin sanal kimlik profillerinde profilin gorinir olup
olmamasinin énemli oldugu soylenebilir. Tablo 7 incelendiginde sosyal ag kullanicilarinin cinsiyet ve
profil gériiniirligiiniin “Sanal Kimlik” (izerinde ortak etkilesiminin anlamli oldugu bulunmustur (F,
667=6.30, p<.05). Etkilesimi daha agik bir sekilde goérebilmek icin asagidaki grafikten yararlanilmistir.
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Cinsiyet

Sekil 4. Cinsiyet ve profil gorindrligiinin “Sanal Kimlik” Gzerindeki ortak etkilegimi.

Sekil 4 incelendiginde; “Sanal Kimlik” puanlarinda erkeklerin profilinin goérliinip goérinmemesi
arasindaki farkin kadinlara oranla daha fazla oldugu goériilmektedir. Cinsiyetler arasinda profilin goriinir
olmasi “Sanal Kimlik” puaninda daha fazla farkhhk gosterirken, profilin goriiniir olmamasi cinsiyetler
arasinda “Sanal Kimlik” puaninda daha az farklilasmaktadir. Bu farkliligi daha net gérebilmek icin Temel
Etki Analizinden (Simple Main Effect) yararlaniimistir. Bunun icin 6ncelikle veri seti cinsiyete gore
bélimlendirilmis sonrasinda profilin gorindrliginin “Sanal Kimlik”e olan etkisini belirlemek igin
bagimsiz gruplar t testi yapilmistir. Verinin cinsiyete gore bolimlendirilerek gorindrligin “Sanal
Kimlik”e etkisine yonelik bulgular Tablo 8'de yer alirken, gorinirlige gore bolimlendirilerek cinsiyetin
Sanal Kimlige etkisine yonelik bulgular ise Tablo 9’de yer almaktadir.

Tablo 8.
Cinsiyetlere Gére Profil Goriiniirliigiiniin “Sanal Kimlik”E Etkisine Yénelik Analiz Sonuglari.

Sanal Kimlik (SNIMS) Profil goriiniirliiga n X Ss t Sd p r]2
Kadin Evet 79 62.38 16.23 .51 250 .61 .00
Hayir 173 6142 12.94

Toplam 252

Erkek Evet 266 69.29 18.85 431 417 .00* .04
Hayir 153 60.92 19.63
Toplam 419

*p<.01
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Tablo 8 incelendiginde katilimcilardan kadinlarin profilinin géranarligd “Sanal Kimlik” Gzerinde
anlamli bir farklilik géstermemektedir (t;;s0=.51; p>.01). Buna karsin erkeklerin “Sanal Kimlik” Gzerinde
profilinin gériiniirligl lehine anlamli bir farkhlik belirlenmistir (t(47=4.31; p<.01).

Tablo 9.

Profil Gériiniirliigiine Gére Cinsiyetlerin “Sanal Kimlik”E Etkisine Yénelik Analiz Sonuglari.

Sanal Kimlik (SNIMS)  Profil gériiniirliigii n X Ss t sd p n

Gorunar Evet 79 62.38 16.23 -2.95 343  .00* .03
Hayir 266 69.29 18.85
Toplam 345

Anonim Evet 173 6142 1294 .26 324 .79 .00
Hayir 153 60.92 19.63
Toplam 326

*p<.01

Tablo 9 incelendiginde katilimcilardan profilinin goriiniir durumda olanlarin “Sanal Kimlik” puanlari
tzerinde erkeklerin lehine anlamli farkhlik tespit edilmistir (t;z43=-2.95; p<.01). Profili anonim “Sanal
Kimlik” Gzerinde cinsiyetinin anlamli bir farklilik ortaya gikarmadigi belirlenmistir (t(34)=.26; p>.01).

Tablo 10’da cinsiyet ve profil gorinarliginin “Sanal Kimlik”in alt boyutlari olan “Paylasim”,
“Begeni”, “Gizlilik” ve “Glvenlik” boyutlarina gore farklihk durumlari bagimsiz gruplar t testi ile analiz
edilerek bulgulari sunulmustur.

Tablo 10.
“Sanal Kimlik”in Alt Boyutlarinin Cinsiyet ve Profil Gériiniirlii§ii Dediskenlerine Gére Analiz Sonuclari.
SNIMS Alt Boyutlar Cinsiyet n X Ss t Sd p
Gender Paylasim Kadin 252 26.78 6.56 -1.80 669 .07 .00
Erkek 419 27.85 8.80
Begeni Kadin 252 16.15 5.31 -3.12 669 .00* .01
Erkek 419 17.63 6.26
Gizlilik Kadin 252 9.79 4.12 -7.05 669 .00* .06
Erkek 419 12.35 5.18
Glvenlik Kadin 252 8.99 2.96 2.38 669 .02 .01
Erkek 419 8.41 3.17
Visibility ~ Paylasim Evet 345 29.10 8.20 5.70 669 .00* .05
Hayir 326 25.67 7.48
Begeni Evet 345 18.20 6.01 5.16 669 .00* .04
Hayir 326 15.87 5.66
Gizlilik Evet 345 12.31 5.18 5.02 669 .00* .04
Hayir 326 10.42 4.54
Glvenlik Evet 345 8.07 3.26 -4.90 669 .00* .03
Hayir 326 9.22 2.82
*p<.01

Analiz yapilan veri setinde Bonferroni dizeltmesi yapilmistir. Buna gore, sanal kimlik alt
boyutlarindan “Begeni” (t(ggq)=-3.12; p<.01) ve “Gizlilik” (t(ges)=-7.05; p<.01) boyutlarinin cinsiyete gére
erkeklerin lehine anlamli bir sekilde farklilastigi belirlenmistir. Sanal kimlik alt boyutlarindan “Paylasim”
(t(669=-1.80; p<.01) ve “Guvenlik” (te9=2.38; p<.01) boyutlarinda ise anlaml bir farklilik ortaya ¢ikmadig
anlasilmaktadir. Bulunan anlamli farklihklarda bagimsiz degiskendeki varyansin ne kadarini bagimh
degiskenin acikladigini gérmek igin etki blyiklGgi analizi yapilmistir. Anlamli gériilen “Begeni” boyutu
icin eta kare degerleri Cohen (1988)’e gore .01 ile .06 arasinda oldugundan kiiglik bir etki buyukligine,
“Gizlilik” boyutu icin eta kare degerleri Cohen (1988)'e gore .06 ile .14 araliginda oldugundan orta bir
etki buylkligine sahiptir. Sosyal aglarda goérinirligin Sanal Kimlik alt boyutlarindan “Paylasim”
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(te69)=5.70; p<.01), “Begeni” (t(ge0=5.16; p<.01), “Gizlilik” (t(e9=5.02; p<.01) boyutlarinin hepsinde
gorinlr olma lehine anlamli farkllik gosterdigi tespit edilmistir. “Glvenlik” (t(ges=-4.90; p<.01) boyutu
icin ise, gorinir olmama lehine anlamli farkliik gosterdigi tespit edilmistir. Sosyal ag profilin
goriintrligiine yonelik anlamli goriilen tim alt boyutlar igin eta kare degerleri Cohen (1988)’e gore .01
ile .06 arasinda oldugundan kiiglk bir etki bayiklugine sahip oldugu gorilmektedir.

Tartisma

Bu arastirmada sosyal ag kullanicilarinin sanal kimlik profillerini cinsiyet, sosyal aglarda harcanan
zaman, sosyal ag profil sayisi ve profil gorinlrligl cercevesinde incelenmistir. Arastirma sonuglari
incelendiginde birden fazla profili olanlarin sanal kimlik profilleri, "Begeni" ve "Gizlilik" 6zellikleri
farklilagmaktadir. Birden fazla profilin olmasi "Paylasim" ve "Guvenlik" o6zelliklerini ise,
farklilagtirmamaktir. Bu durum sosyal ag kullanicilarinin "Gizlilik" tercihlerini istedikleri gibi dizenlemek
ve begeni alabilecek sekilde asil hesaplarina ek olarak profil sayilarini artirdiklari diislincesini ortaya
cikarmaktadir. Kultirel yapr hem ylzylize hem de sosyal ag ortamlarinda bireylerin davranislarini
sekillendirebilmektedir. Ozellikle ayni sosyal ag ortaminda birden fazla profil kullaniminin bu kiltiirel
yapinin bir sonucu olarak degerlendirilebilir. Birey, toplumsal roliiniin gerektirdigi farkli sanal kimlikleri
bir arada yonetirken diledigi kisi ve gruplara karsi gizlenmeyi tercih edebilmektedir. Benzer sekilde
birden fazla profil begeni ile de yakindan iliskilidir. Clinki birey begenildigi ve kabul gdrdigi ortamlarda
daha fazla var olma egilimindedir. Bu durumun ergenler Gzerindeki etkilerini Akar (2017)"1 ¢alismasinda
gorebilmek miimkindir. Akar (2017); ergenlerin gevreye olan uyumsuzluklarindan dolayi arkadas olma
ve sosyallesme ihtiyaclarini karsilamak icin daha fazla sosyal ag kullandiklarini ve internet bagimliligi igin
risk grubunda bulunduklarini belirtmektedir. Ergenlerin sosyal aglari gercek diinyaya alternatif bir ortam
olarak tercih etmelerinin yani sira sosyal aglar ayni zamanda etkili bir 6grenme ortamidir. Sosyal aglarin
bu etkililiginin altinda barindirdiklari sosyal etkilesim potansiyeli yatmaktadir. Sosyal etkilesim
O6grenmenin gerceklestigi her ortamda 6nemlidir. Bilindigi gibi Vygostky (1978) akran etkilesiminin
0grenme Uzerinde etkili oldugunu vurgulamaktadir. Giinimiz akran etkilesimi ise sosyal aglarin etkisiyle
giderek sanal bir boyuta tasinmistir. Ancak bu noktada akran etkilesiminin katkisi zaman zaman sosyal
aglarin anonym o6zellikleriyle birlikte bireylerde yikici etkilere de neden olabilmektedir.

Sosyal ag kullanicilarinin sosyal aglarda harcadiklari zamana goére sanal kimlik profillerinin farklilastig
belirlenmistir. Ozellikle "Paylasim" ve "Begeni" davranislarinin 1 saatten az kullananlarin; 6 saatten fazla
kullananlara gére anlamli sekilde farklilastigi gorilmistir. Bu durum sosyal aglarda ¢ok fazla zaman
gecirenlerin diger kullanicilarin begenilerine gére paylasimlar yapabilecegini, bdylece "Paylasim" ve
"Begeni" ozelliklerinin farkhlasabilecegini gostermistir. Sosyal aglarda harcanan zaman ile "Gizlilik" ve
"Guvenlik" 6zelliklerinin farklilasmamasi ise, bireylerin zamandan bagimsiz olarak "Gizlilik" ve "Guvenlik"
tercihlerini belirlediklerini ortaya cikarmistir. 6 saatten fazla sosyal aglari kullananlar yogun bir kullanim
sergiledikleri icin alanyazinda Ozata, Kilicer ve Aglargdz (2014) tarafindan "Miiptelalar" olarak
adlandiriimaktadir. Alanyazina goére miptelalar siklikla paylasim yapmakta ve sosyalleserek gosteris
yapmak icin sosyal aglari kullanmaktadirlar. Bu durum bu calismadaki 6 saatten fazla sosyal aglari
kullananlarin "Paylasim" ve "Begeni" davranislarindaki farklihigini agiklar niteliktedir.

"Sanal Kimlik" profillerine bakildiginda erkeklerin 6zellikle "Begeni" ve "Gizlilik" davranislarinin
farkhlastigi, "Paylasim" ve "Gulvenlik" davranislarinin ise, farklilasmadigi belirlenmistir. Sosyal aglarda
erkeklerin begeni ve gizlilik davranislarinin  farklihk gosterdigi alanyazindaki c¢alismalarda da
desteklenmektedir (Hoy & Milne, 2010; Huang, Kumar & Hu, 2017; Mohammed & Ahmad, 2012). Buna
gore erkeklerin "Begeni" durumunu énemseyerek bu dogrultuda sanal kimlik profillerini olusturduklari
ve bu yonde "Gizlilik" ayarlarini yaptiklari soylenebilir. "Gizlilik" ayarlari yapildiktan sonra "Paylagim"
yapildigindan sanal kimlik profillerinin "Paylagim" boyutundan etkilenmemesi dogal goriilmektedir.
Bunun nedeni "Paylasim" davranislarini dizenleyen "Gizlilik" ayarlarinin olmasidir. Alanyazinda
kadinlarin erkeklere oranla gizlilik ayarlarina daha fazla dikkat ettigi goristi hakimdir (Cockcroft &
Clutterbuck, 2001; Dinev & Hart, 2004; Fogel & Nehmad, 2009; Hoy & Milne, 2010; Laric, Pitta &
Katsanis, 2009). Ancak bazi ¢alismalarda kadinlarin gizliligini korumasinin erkeklere oranla zayif oldugu
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(Milne, Rohm & Bahl, 2004), kadinlarin kisisel bilgilerini korumadigi hatta daha fazla ifsa ettigi
soylenmektedir (Hoy & Milne, 2010; Kolek & Saunders, 2008). Bu dogrultuda erkeklerin gizliligin
korunmasina yoénelik sonuglarinin, bu ¢alismadaki bulgularla benzerlik gésterdigi sdylenebilir. Bilgi ve
iletisim teknolojilerinin glvenli kullanimina iliskin yapilan bir ¢calismada 6grencilerin gizlilik ve glivenlik
onlemleri almamalarinin sebebinin givenli internet kullanimina yonelik farkindaliklarinin yeterli
olmamasindan kaynaklandigi ifade edilmektedir (Yilmaz, Karaoglan Yilmaz, Oztiirk & Karademir, 2017).
Sosyal ag ortamlarinin yeni nesil 6grenenler tarafindan hem 6grenme hem de iletisim ve eglence amagli
yogun olarak kullanildigi distinildaginde; sanal kimligin boyutlarinin 6énemi daha net ortaya
cikmaktadir. Ozellikle yeni nesil 6grenenlerin yogun olarak kullandiklari bu ortamlardaki davranislarini
sekillendirerek bu ortamlari glivenli kullanabilmeleri s6z konusu farkindaliklarinin artirilmasiyla
olanaklidir. Sanal kimligin internet teknolojilerinin bir parcasi olan sosyal aglarda da gizlilik ve giivenlik
ayarlarinin yapilmamasi 6grenenlere ek olarak tim kullanicilar igin risk olusturabilecektir.

Sosyal ag profilinin gérinir olmasinin, "Paylasim", "Begeni" ve "Gizlilik" baglaminda farklilastigi,
"Guvenlik" baglaminda ise, farklilasmadigi gorilmistir. Glvenligin gorliniir ya da anonim olmadan
etkilenmeyen bir boyutu olmasi giivenlige verilen 6nemle aciklanabilir. Paylasim, begeni ve gizlilik
baglamindaki farkhlk ise gorilebilirligin profil olusturmayi etkiledigi (Hu, Zuhao & Huang, 2015; Zhao,
Grasmuck & Martin, 2008) yoniindeki goriislerle drtiismektedir. internet ortaminda sanal kimligin
degisken oldugu, kisilerin ideal insani yaratarak diger insanlar tarafindan onaylanan ve istenilen bir
kimligi yaratma gldusiyle hareket ettikleri vurgulanmaktadir (Binark, 2005). Dolayisiyla s6z konusu
bulgunun alanyazinla da tutarlh oldugu soylenebilir. Sosyal ag kullanicilarinin, herkes tarafindan
gorilebilir profillerinde ideal kimliklerini yaratma glidiisiiyle "Paylasim”, "Begeni" ve "Gizlilik" ayarlarini
yaptiklari soylenebilir. Bu durum, sanal ortamlarda istenilen 6zellikleri gizleyerek veya degistirerek
herkes tarafindan gorilebilen ancak yine de anonim kalinabilen sanal kimlik olusturulmasini da
desteklemektedir (Timisi, 2003). Baska bir ifadeyle sosyal aglarda gizlenebilen ya da degistirilebilen
kimlik 6zellikleri, profil gbrinir bile olsa, anonim kalmaya olanak tanimaktadir.

Sanal kimlik profillerinin cinsiyete ve bagkalari tarafindan gorilebilirligine goére farklilastigi
belirlenmistir. Erkeklerin profilinin gorilebilirligine gére sanal kimlik profilleri farklilasirken, kadinlarinki
farkhlasmamaktadir. Dolayisiyla sosyal aglarda baskalarinca gorilebilirlige erkeklerin kadinlara gére daha
cok 6nem verdigi ve bu dogrultuda sanal kimlik profillerini yapilandirdiklari séylenebilir. Sosyal ag profili
herkes tarafindan gorilebilir olmayanlarin ise, sanal kimlik profilleri cinsiyete gore farklilasmadigindan,
herkese agik olan sanal kimlik profillerinin cinsiyet ayrimi olmaksizin ortalama olarak ayni sekillerde
dizenlendigi diistintlebilir. Bu durumun sosyal aglarin mahrem ve toplumsal olarak yeni iliski bicimlerini
ortaya cikardigi ve kisilerin iginde olduklari durumlara goére gizlilik ayarlarini yapilandirmalariyla (Fogel
remining Nehmad, 2009; Toprak et al., 2009) aciklanabilir. Tufekci (2008), genclerin sosyal aglardaki
paylasimlarinin baskalari tarafindan gorilmesinden endise duyduklarini belirtmistir. Sosyal aglardaki
bilgilerin baskalari tarafindan goérilmesi ve mahremiyetin saglanmasina yonelik olarak sosyal ay
profillerinin diizenlenmesi, bu c¢alismadaki gorilebilirlige goére sanal kimlik profillerinin degismesi
bulgusuyla benzerlik géstermektedir.

Sonug ve Oneriler

Sanal kimlikler sosyal ag ortamlarinda giderek daha fazla tercih edilmektedir. Bu tercih Gzerinde
etkide bulunabilecek bircok neden olabilir. Bireysel beklentiler, sanal ortamin cazibesi, yiz yize
ortamlarin sinirhligl, sosyal etkilesim vb. bu nedenler arasinda sayilabilir. Sosyal aglarin sosyal etkilesim
ozelligi her yas grubundan kullaniclyr bu ortamlara ¢ekmektedir. Arastirmadan elde edilen bulgular
degerlendirildiginde birden fazla sosyal ag profili kullanan sosyal ag kullanicilarinin begeni alabilecekleri
sekilde profillerini diizenledikleri ve gizlilik ayarlarini bu dogrultuda yaptiklari gértlmustir. Goraldiugu
gibi kullanicilarin profillerini begeni alabilecekleri sekilde diizenlemeleri sosyal etkilesimin glicline giizel
bir ornektir. Diger taraftan bu etkilesimin giici bireysel beklentilerle eylemsel yeterlikler arasindaki
catismaya vurgu yapan 6z-benlik geliskisi olarak da sonuglanabilir.
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Diger taraftan internet olanaklarinin genislemesiyle bireylerin sosyal ag ortamlarinda daha fazla
zaman gegirdikleri de bilinmektedir. Bununla birlikte sosyal aglarda cok fazla zaman gegirenlerin
baskalar tarafindan begenilecek ve kabul gorecek sekilde paylasim davranislarini sekillendirdikleri
belirlenmistir. Bu sonugtan yola ¢ikilarak sosyal ag kullanim siireleriyle baskalari tarafindan begenilecek
ve kabul gorecek sekilde paylasim davranisi arasinda bir iliskinin oldugu séylenebilir. Kullanim siresi
arttikca begenilme beklentisinin artmasi benzer sejkilde begenilme beklentisi arttikga bu ortamlarin
daha fazla kullanilmasi s6z konusudur. Bunlarin yaninda arastirma sonuglarinda genellikle sosyal aglarda
sanal kimlik profillerinin farklilasmasinda erkeklerin oraninin kadinlardan daha biyik oldugu
gorilmustir. Ozelikle herkes tarafindan gériinebilen sanal kimlik profillerinde kullanicilarin ideal kimligi
yaratma gliduslyle "Paylagim", "Begeni" ve "Gizlilik" ayarlarini yaptiklari distinulmektedir. Boylece bu
arastirmada sosyal aglarda sanal kimlik profillerinin hangi durumlarda farkhlastigi ortaya koyulmustur.

¢ Bu sonuglar dikkate alindiginda sosyal aglarin kullaniminda sanal kimligin &nemli bir kavram oldugu ve
sosyal ag kullanimina yénelik olarak sanal kimlik durumlarinin dikkate alinmasi gerektigi séylenebilir.

e Sosyal ag kimlik yonetimi olgeginin (SNIMS)'nin bazi analiz degerlerinin sinirliiginin bulunmasindan
dolayi, olgek farkli gruplarda uygulanarak gegerlik ve glivenirlik analizlerinin tekrarlanarak
gilincellenmesi 6nerilmektedir.

e Bu calisma katilimcilarinin sosyal aglar lzerinden gonilli katihm saglayan bireylerden olusmasi,
arastirma grubunun tanimlanmasinda bir sinirhlik olarak gorilebilmektedir. Bu nedenle belirli bir
amaca uygun olarak amagli 6rnekleme yéntemi kullanilarak farkli gruplarda arastirmanin tekrarlanmasi
onerilmektedir.

e Bundan sonra yapilacak olan ¢alismalarda sosyal ag kullanicilarinin sanal kimlik profillerinin farkh
durumlara ve farkl degiskenlere gore arastirilmasi 6nerilmektedir.

e Ayni zamanda "Sanal Kimlik" ile iliskili olan kavramlar bir bitin icerisinde incelenerek kavramsal
gergevesinin saglamlastiriimasi dnerilmektedir.
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